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EATON’S Special Promotion 


gives an appealing “extra” to your customers 







gives a plus-volume opportunity to you 
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Two Eaton Best-Sellers 


CRYSTAL SHEER 3 
PETERSBURG 1850 Gabry 


(Both in full color range) fO yuuly 
7 4 
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‘/ WITH FREE CouPON 
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Big count size 


with special offer coupon 
worth 75¢ 
entitles your customers to 


Individual handwriting analysis 


oe entt . Yburg 50 
All for $1.59 \Sei» Ze 0\ & 
OF PL. OD \Me ee \\ 
i . ns é: \ r; 
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A “natural” for a big sales push in September and October! 

Women will love this opportunity to have expert DOROTHY SARA, President of the American 
Graphological Society, make an individual personality analysis of their handwriting, as they will 
love the generous writing paper value in these big boxes! 


Note: This is a special offer and these special papeteries with coupons are available for a limited 


time only, PLACE YOUR ORDER NOW! 


EATON PAPER CORPORATION (ab, 5 PITTSFIELD, MASSACHUSETTS 
‘erren 
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Craftint keeps your sales..... 











USE a dependable single source 
HH d 
for the finest artists’ materials in the 
world..... for a broad Craftint- 
Devoe line of Show Card Colors « 


se, 


/ 


Artists’ Oil Colors « Artists’ 
Water Colors « Artists’ Specialties 
and Staples « School Supplies « 


Brushes « ‘‘Scrink”’ Screen Process Visit Craftint Booths 


#326 and #327 at the 
1956 NSOEA Convention 
in Chicago, Sept. 29 - Oct. 3rd 


Inks « Flat and Gloss Screen 





Process Colors « Bulletin Colors « 
Japan Colors +« Strathmore Papers 
and Pads « Craftint Papers and Pads e 


Shading Mediums « Drawing Inks « 


PLUS Hobby and Crafts Supplies S292 SEIN, Send TODAY for your 
SAW AM AVIA AN NOAA) 

QAI Ywe SY FREE copy of the 

and many other top-level products. \ brand new Craftint Artists’ 

Materials Catalogue No. 46. 


It contains 160 full-color 


It's CRAFTINT for rising volume 


pages of profitable infor- 


, 4 
\ mation for you. 





. +++. Soaring profits! /\ 
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THE CRAFTINT MANUFACTURING COMPANY | CLEVELAND 
Main Office: 1615 Collamer Ave., Cleveland 10, Ohio CHICAGO 








...dre you losing business to stores that 


feature ‘One Day” Monogramming service? 


THE KINGSLEY MACHINE 
IMPRINTS 


CHRISTMAS CARDS 
WRITING PAPERS 
LEATHER GOODS 
FOUNTAIN PENS 
BOOK MATCHES 
PAPER NAPKINS 
LEAD PENCILS 
PLAYING CARDS 
GIFT ITEMS 
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DEAR READER: 


It may not be possible to make 
Christmas come twice a year, but we 
here at MODERN STATIONER have gi- 
ven it a real try with the publication 
of this August issue, our Christmas 
Preparation issue. 

Because advanced planning is so 
vitally important im. the successful 
conduct of any merchandising pro- 
gram and because the holiday shop- 
ping and promotional season is the 
biggest of them»all, we have gathered 
in this issue information that is de- 
signed to help you make this 1956 
season the best of them all. 

We have gathered a variety of 
helpful information which ranges 
from forecasts by authorities in the 
field on what the season holds in 
store to numerous ideas on display 
and promotion. 

But then the products themselves 
are probably of greatest single im- 
portance in your planning. We have 
covered that, too, gathering informa- 
tion from manufacturers on the pro- 
ducts that they will feature during 
the coming Christmas season. 

Indeed, for us Christmas has al- 
ready been here once, and we're look- 
ing forward now to its second arrival. 
We're hoping that you will find the 
information - helpful enough to ease 
your planning headaches and make 
the Christmas season less hectic and 
more enjoyable. 

Besides presenting you Christmas 
merchandising ideas, this issue is also 
noteworthy for another reason. It 
initiates an improvement in service 
to our reader family. You perhaps 
have noticed that this is the August 
issue, and some of you have won- 
dered what happened to the July is- 
sue. In order to better serve you we 
have advanced the mailing date of 
the publication a full 30 days. 

Although a MODERN STATIONER 
has been mailed every 30 days, none 
published as our July issue has or 
will appear. As a result of this step- 
ped up mailing date we will be able 
to reach you earlier and constantly 
hereafter present you with more 
timely material. 
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Your smartest move! 


There are more dollars for you in every Seal-O-Matic sale . . . lower 
inventory cost... higher per unit profit . . . no dead-end models, no 
obsolete shelf-sitters, but a streamlined quality selection of fast-moving 
<> Automatic and Manual Tape Dispensers and Moisteners. Backed by an 
a: aggressive advertising campaign and merchandising program. Write 
for details on Sales Promotion and cooperative Direct Mail campaigns, 


Py, 
Md 
. 


FLASH 
Brush Sealer 


$6.50 retail 


For tape up to 11." wide; removable 
aluminum water box, easily cleaned or 
filled. End-to-end moistening. Control 
guides offer smooth non-clog operation. 


CELLO Definite Length 
Dispenser *12.98 retail 


For cellophane or pressure sensitive 
tape. Prevents waste! Feed stop mech- 
anism measures and ejects lengths ad- 
justable up to 4” each press. 

Tape Slitter— splits tape in half length- 
wise, ejects 2 equal pieces each press 


| mele) extra 


LIGHTNING Brush Sealer 
$10.85 retail 


Heavy duty 3” pull sealer. Pure bristle 
brush, 4 sets of rollers, plus subway 
feed assure easiest flow of any pull 
sealer on market. Removable aluminum 
water box. 


WALTERS 60 Automatic 
Dispenser $1 8.95 retail 


Push-down handle, dispenses 3’ to 
1%“ wide gummed tape in adjustable 
lengths 2” to 72". Lifetime blade 
Rustproof, unbreakable. Removable 
water box. Pure bristle brushes. Ham- 
mertone gray 

CHROME TOP MODEL $19.95 retail 


SENIOR 3” 


Automatic 
Dispenser 


$49.95 

e 

retail 

Ejects gummed tape of predetermined 
lengths 21." to 36”, widths 142” to 
3”. Visual measuring scale, lifetime 
stainless steel blade, pressure weight 
on 2 bristle brushes assures even wet- 
ting. Side bottle maintains water level 
in removable tank, Fully enclosed body. 
HEAVY DUTY No. 55—for reinforced 
$55.95 retail 


5 a] P 
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FLASH BOX OPENER 
‘only *2.10 retail 


World's fastest Box Opener—2 mil- 
lion sold! Slides along top edges of 
cartons, cuts top cover only without 
damaging contents. Completely safe, 


prevents accidents. 5 FREE blades; rust- 
proof, unbreakable, used by U.S. Govt. 


and major chains. Individually boxed 


SURWAY Envelope and 
Label Moistener 


$3.50 retail 


1%" pure bristle brush, ideal for 
labels, stamps, envelopes, etc. Heavy 
non-tip, rust proof, all metal body, 
plated brass top, rubber feet. 

JEWEL 3” brush model... $4.25 retail 


UTILITY Sealer 
$8.50 retail 


Bristle brush moistener dispenses tape 
up to 3” wide. All steel body, separate 
aluminum water box—easily remov- 
able for cleaning or filling 





LEWIS TRIGGER- ACTION SAFETY KNIFE 
“Only knife with auto- 

matic spring safety guard 

over blade. Specified by 

U.S. Army, Navy. Chrome 

finished, rustproof, un- 

% breakable. 5 FREE blades. 

1 50 Individually boxed, 12 
retail to colorful display carton. 


LEWIS UTILITY KNIFE 
only 75° retail 


Rustproof, unbreakable, 
hammertone gray finish; 
4 FREE blades, stream- 
lined, molded to fit hand, 
uses 4 notch adjustable 
blades. 


(Prices slightly higher West of Rockies) 


ORDER NOW ... or write for further details and discounts! 


C3 
eal- =- {fy atic 
Our 22nd Year 


DISPENSER CORPORATION 
Formerly Lipton Manufacturing Co. Dept. MS-8, 169 Murray Street, Newark 5, N. 
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NEW ALBUMS! Exciting . .. new designs, choicest papers... . more color, more 
drama, more everything. NU-ART DELUXE, CONTEMPORA and ETCHCRAFT albums 
will elate your every customer . . . cards are priced for every budget. 

NEW NATIVITY-ART ALBUM! Now...NU-ART’S fabulous religious cards 
are ALL MOUNTED IN ONE ALBUM. If your customers want a religious card... 
they can find it in NATIVITY-ART by NU-ART. 

NEW PLASTIC-TOPPED COUNTER PACKS! Gloriously packaged... they'll 
really sell when you put them on your counter. 

NEW MERCHANDISING AIDS! Four-color counter cards and streamers, stuffers, 
etc... . yours to use for MORE PROFITS EARLIER! 

NEW IMPRINTING PLANTS! NU-ART now has 3 plants (Chicago, Los Angeles, 
New York) to give you 24-HOUR imprinting service regardless of last minute 
Christmas Card rush orders. You can keep your profitable NU-ART ALBUMS on 
your counters until the last minute... and still get split-second delivery in time 
for Christmas mail. 


Look to NU-ART in 1956... 
we'll work for you... 
with you...BETTER! 


NU-ART 


ENGRAVING COMPANY 
world's largest exclusive manufacturer 


of fine Christmas Cards. 


5823 North Ravenswood Ave., Dept. E 
Chicago 26, Illinois 
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“CST” (Controlled Surface Tension) INK 


for smooth, no-smear, no-skip, no-spread writing. 
An exclusive Esterbrook formula! 


KING-SIZE CARTRIDGE 


with 4 4-mile writing capacity and consistent “‘write- 
out”’ performance! 


INK IS WATERFAST 


on paper, yet quickly and easily washable from fabrics 
with any soap or detergent! 


STANDARD model 


to retail at 


$950 
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A BRAND-NEW, DEPENDABLE 
INSTANT-STARTING 
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RETRACTABLE POINT 


mechanism —million-time-tested! 


CHOICE OF COLORS 


to match Esterbrook Fountain Pens 
and Push Pencils! 


CHOICE OF LINE 


Medium or Extra-Fine! 


009 





Now’s the time to fill out 
; DE LUXE model 
your stock on the complete to retail at 


Esterbrook line! j ) $37 


] 
‘. tA 
tHe Oskerbook PEN COMPANY 


America’s Oldest Pen Maker ! 


CAMDEN 1, NEW JERSEY 
The Esterbrook Pen Company of Canada, Ltd., 92 Fleet St., E., Toronto 
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Play Horse 
A little paper cradle for a Alexander Miner Manu- 
baby shower table centerpiece facturing Company, 1350 


Broadway, New York City, 


has introduced a play horse 


or a card holder for a new 
mother has been designed py 
Hallmark Cards, 25th and 
Grand, Kansas City, Mo. 
The cradle in pink and 
white trimmed with lace is 
914 x 12 x 9 3/4-inches. It 


with a tail. 

The new item is made 
wood board construction and 
onsists of two pieces that 
slide together. A pair of reins 
and a strap hold the horse io 





is big enough to hold a bou- 
quet of flowers or a dozen or more congratulation cards. It re 


tails for $1. 


child's waist. Packed flat in 





polyethylene, the horse 


14. tails at $1.49 


Piggy Back Pen 


The development of the 
first pen with a built-in spare 
refill was announced by the 
Paper Mate Company, subsi- 
diary of the Gillette Company, 
Merchandise Mart, Chicago. 

The pen has two separate 


Storage Cabinets may 


‘ : : 9 
Maso Steel Products, In 53 Ww Ta 
4 
q 


t 


Jackson Boulevard, Chicago, is manu- 
tacturing new counter-high storage 
cabinets in two styles with swing 


ol sliding doors. 


Formed of heavy gauge stee 
silvered tip points and two metal body Is finished in chip resis 
ink supplies in a single unit. 
The new pen is named Piggy 
Back because one refill “rides” piggy back atop the other inside sions are 42 x 36 x 18-inches 
the pen. The new Capri pen will retail at $1.95 each: 


tant baked-on enamel in metallic 





office gray or olive green. Dimen 


Bingo ‘Ready Racks” 


Magic Slate bingo now comes in the new dozen ‘Ready Racks”, 


Corral Pencil Pack 


it has been announced by the Strathmore Company, Aurora, III 
A new type of pencil ; ; ; 
ie. ie no agem [he games come packaged in polyethylene bags and contain a 
ac s 2 an- . i 
I writing stylus in each with a 30 picture instruction card 


nounced by the Ameri- 
can Pencil Company 
Hoboken, N. J. Car SecreTray 

The new pack utili- 
zes Corral pencils as an 
integral part of the 
package. It sells 8 pen 
cils at 29 cents 


A new folding _ portable 
desk for use in the car has 
been announced by Artistic 
Wirecraft Manufacturing 
Company, 1409 Kansas Ave- 
nue, Kansas City, Mo 

The car SecreTray is made 





“Squips’ Word Game 


of lightweight masonite, 12 





A new word game called “Squips’’ has been developed by the . . ¢ 
‘ - . ; x 19-inches, with folding 
Hart Vance Company, St. Louis, Mo. 
; - as ae oe steel base that anchors under 
It is endorsed by Dr. Rudolf Flesch, author of “Why Johnny ee ed he ’ ; 
a ™ ) 2 =e y . the back of the front or rear seat. It folds flat for storage. The 
Can't Read.” It uses the “phonics” approach to teaching reading portable desk retails at $4.95. 


and retails at $3.50. The game is based on a new principle of 
combining word beginnings and endings until one player fills a 


24 word frame. Disney Jewelry 


Dexter Manvu- 
facturing Company, 
Providence, R. I. 


Type Silencer 


has announced a 
new line of tot and 
teen jewelry. 

The new jewelry 
is called ‘Song of 


A new type silencer called 
“Tenderfoot’” was released by 
Lansdale Products Corporation 
Box 568, Lansdale, Pa. 

The silencer is said to muffle 





typing noise at its source. It can the South” and each piece comes on an attractive point of sales 
be used single or double accord- card, The Walt Disney creations of the barrettes, charm bracelets, 
ing to the number of copies being tie bars, cuff links, book locket and belt clip include Brer Rabbit, 
typed. Brer Fox and Uncle Remus 
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NEW, REVEALING INFORMATION 


ABOUT GREETING CARD INDUSTRY 


TURNED UP BY NORCROSS 


National survey answers accurately questions like: 

How many women send greeting cards? Who and where are 
these women? What are their buying habits? 

How much money do they spend? Where do they spend it? 


There is no more current information available. Only 
Norcross has it. It will be publicized to all Norcross 
dealers.* It will show you how to serve your 
customers better. It will mean greater profit for 

you. It is something new from Norcross! 


Ask your Norcross Salesman to show you the presentation, 
‘“‘Things are happening in the greeting card industry.” 


NORCROSS 
GREETING CARDS 


*If you are not a Norcross dealer, this information @ NORCROSS, INC 
will be made available on special request. 
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FEATURE THE FINEST... 
ACE STAPLING EQUIPMENT 


NUMBER 202 
Top quality at low price. 
Gives perfect performance. 
Loads 105 ACE Scout Sta- 
ples No. 200. 


x 


NUMBER 402 
Millions in use the world 
over. Staples, pins, tacks. 
Loads 210 standard size 


Staples. 


NUMBER 102 


Famous for endurance. 
Gives perfect lifetime per- 
formance. Uses standard 
size Staples. 


x 


NUMBER 502 
World's finest, most at- 
tractive 4-way Stapler . . 
handfastens, staples, pins, 
tacks. Loads 210 ACE- 
LINER Staples No. 2025. 


x 


NUMBER 702 


Saves time and money for 
florists, dry cleaners, stores, 
schools, factories, offices. 
Loads 210 ACE Clipper 
No. 700 Staples. 


x 


Staples snap out quicker, 
easier, without tearing 
paper or finger nails. 
Millions now in use! 


STAPLE REMOVER x 


ACE Stapling Equipment is known all over the world 
as the finest! Sheer merit has won this enviable 
reputation for each of the five models in the com- 
plete ACE line. Here, then, is the ONE outstanding 
line that assures fast, profitable, repeat sales. Check 
your stocks today. 











SOLD THROUGH DEALERS EXCLUSIVELY 


ACE FASTENER CORPORATION, 3415 NORTH ASHLAND AVENUE, CHICAGO 13 





CANADA: CANADIAN STAPLES LTD., 6765 Upper Lachine Read, Montreal 28 © 258 Wallace Ave., Toronto 
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Eaton’s Ming Garden 





New stationery called Ming 
Garden that reflects the current 
Far-East influence in fashions has 
been developed by the Eaton 
Paper Corporation, _ Pittsfield, 
Mass. 

The fabric-textured — writing 
paper and silver-lustre envelope 
linings are printed with a flower- 
ing branch design. The paper 
comes in white, blue, pink or 
green. There are 24 club-size 
single sheets and 18 envelopes 
that retail at $1.19. 


Display Card 


A new four-color counter and win- 


dow display card has been released 
by Ezyindex Products Corporation, 
153 Northern Boulevard, Flushing 
N. Y. 

The display illustrates and sug- 
gests new applications for this pre- 
cut tab. It measures 11 x 15-inches 
and is easel backed for easy setting 





up. 


Boland Christmas Cards 


Two new Christmas cards 
by Josette Boland are avail- 
able from the E. M. Priebat 
Company, New York City. 

The cards are imported 
from Belgium and retail at 
15 cents each. They come 


gift boxed. 
Color Kit 


Security Sales Company, 5 Oy flor 9 


N. Wabs enue icag lori 
abash Avenue, Chicago, Cashes kit 
is manufacturing a new Dyla y sanvane covenone wane sar none 


color kit. 

Each kit includes crayon: 
which can be dialed when 
needed, a coloring book and 
lap board. The suggested re- 
tail price is $1. 








Desk Nameplates 


A new line of engraved desk 
name plates has been introduced 
by the Gray Pantograph Engrav- 
ing Company, 201 Washington 
Street, Hoboken, N. J. 

The name plates are 2 x 8 x 1- 
inches and are made of clear 
plexiglas with white letters on a 
black background. Other models 
come engraved on Bakelite or 

(Continued on page 46) 





laminated vinyl on clear plastic. 
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RETAILS 


$149 | X 


the marvelous new 
BH BEL-AIR 


The oldest name in ball 
point pens with a NEW 


FEDERAL TAX 
INCLUDED 













With the new 
EXCLUSIVE 


BEL-AIR 












12 BEL-AIR PENS — in this col- 
orful, self-selling Display that 


IDEA in construction... 
NEW STYLING: slender, 
sophisticated, strikingly 


spells out smartness, adds up 
profits. 
handsome in expensive- 


looking gold or chrome and 6 rich colors... NEW 
DISTINCTION, like the Gleamite Gem Top and 
monogrammed B°B Crest. 


i A LINE THAT COVERS EVERY TYPE OF CUSTOMER 


Bf STREAMER | #6 ROL-RITE 


A SIZZLING SELLER A BLAZING PROFIT-BUILDER 


®@ Extra Ink Supply! 
© Extra Point! 
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BACKED BY A BIG 


ADVERTISING BARRAGE 
ON ALL FRONTS! 














— with the teen-age hep 
set. Style, sharp and on the 
beam. 12 two-tone color 
combinations. Extra long 
refill.Writing point extends 
and retracts with fingertip 


Touch-Top Action. 





RETAILS 


9c 


INCLUDED 


America’s great- 


est pen value. 


Vv 


DERAL TA 


ORDER FROM 









A luxurious-looking pen in 
12 eye-catching, exciting 
two-tone color combina- 
tions, with distinctive 
chrome band and Gleam- 


ite Gem Top. An outstand- 





RETAILS 
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FEDERAL TAX INCLUDED 


ing example of 
fine craftsman- 


ship—and a solid 





sell. 


YOUR SUPPLIER TODAY 


Remember...the NEW BLYTHE AUTOMAGIC...only $1 


SUNDAY COMICS! Whopping color ads 
that just can't be overlooked. 
NEWSPAPERS! Hard-smacking copy to tell 
‘em and sell ‘em. 

MAGAZINES! Striking ads, flashing the 
B°B Pen story from border to border and 
coast to coast. 

RADIO & TV! Catchy commercials that'll 
hit people right where they live. 
MERCHANDISING HELPS! Colorful, eye- 
compelling point-of-purchase material — 
plus self-selling counter containers for each 
type of pen. 











We’ve got a lovely new RED HEAD! 





: SRASERSTIK 





EraserStik—the greatest improvement in 
erasers since the invention of rubber—proudly 
introduces a new member of the family... 
#7066 and #7066B. 


Like its daddy, our new baby has a gleaming 
white finish—but the rubber stock is RED, 
the brush is RED and the imprint is RED. 


Our new REDHEAD is designed for those 
who prefer a soft red typewriter eraser that’s 
handier and more convenient than the 
circular styles. Excellent for originals or 
carbons. It completes our service on pencil- 
shaped erasers. 


“-S-A.7066B 
U.S.A 7066 





Anything we say about ERASERSTIK would be 
gilding the lily. YOU and YOUR SALESMEN 
~| know that it’s the hottest eraser that ever 
ae came down the pike. 


——ee 


@ You have your choice—7066 and 7066B for 
~ your customers who prefer a red eraser—and 
7099 and 7099B, those perennial popular 
standbys with the grey rubber, blue brush and 
blue imprint. 
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we] The price is the same. So is the sales impact. 
o Packed in displays or % gross units. Don’t 
i= wait for your A.W.FABER-CASTELL salesman, 
~ For prompt delivery, mail your order today. 
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AW.Fager GRAcERS TIK 
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A.W.FABER-CASTELL 


PENCIL CO., INC. NEWARK 3, N. J. 




















4 re you sure you know? 


EXIF you are one of the many 
dealers who proudly claims to know 
exactly what his customers are think- 
ing, what they will buy and how they 
will react to various merchandising 
approaches, the above question is di- 
rected to you. 

If you're sure, then you are one 
of the rare stationers in our indus- 
try who is actively practicing some 
program—perhaps extremely simple 

of customer reaction analysis. If 
you're one of the hundreds who isn't, 
you'd better give such a program 
much serious thought. 

Despite the stout contentions of 
some that they are merchandising 
soothsayers, one of the major short- 
comings among stationers today is 
their lack of knowledge about the re- 
action of customers and prospective 
customers to their advertising, ser- 
vice, displays, employees and even 
the dealer himself. And such know- 
ledge is essential in sound planning. 

And the greatest part of the trage- 
dy in the situation is that it need not 
exist at all. The conduct of some pro- 
gram to study customer reaction is no 
major problem. It can be as simple 
as a scribbled record of comments by 
customers. It can be conducted by the 
one man in a one-man operation. 

Unfortunately two factors prevent 
stationers from doing a better job of 
customer analysis. The words ‘‘analy- 
sis,” ‘study’ or “survey” are associ- 
ated with programs frequently con- 
ducted by larger companies, and sta- 
tioners, therefore, shy away without 
understanding the need for and the 
ease with which such studies can be 
conducted. 

Secondly, customer analysis is one 
of those things that can be put off. 
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Even if a dealer understands the im- 
portance and decides on an approach, 
the press of routine activities fre- 
quently keeps the program from get- 
ting under way. Yet, putting it aside 
is as dangerous as putting aside atten- 
tion to accounts, inventory control or 
personnel selection problems. 

At a recent meeting of many sta- 
tionery and office equipment dealers 
questions similar to the following 
were asked and answered numerous 
times: 

“How good has your advertising 
program been?” 

“Is that new shopping center both- 
ering you?” 

“Has that blankety-blank discoun- 
ter hurt your volume?” 

“Are you providing adequate ser- 
vice for your customers?’ 

Certainly there is nothing peculiar 
in stationers asking these questions 
of one another, but the answers 
made almost invariably in the terms 
of dollars—reflected no awareness 
by the dealers that customer reaction 
should have been a consideration in 
each case. 

On the subject of advertising the 
answers generally evaded the actual 
question and cited the amount of 
money spent on the program . . . or 
singled out one item and told how 
sales volume for this product had 
been boosted by the cited ad series. 
No one even mentioned—much less 
analyzed—customer reaction to his 
ad program. 


Service effectiveness was measured 
in numbers of servicemen employed; 
not in customer satisfaction. Shop- 
ping center inroads were discounted 
by continued good volume in the 
questioned dealer's store with no con- 
sideration of buying trends in the lo- 
cal area, and the effectiveness of the 
discounter was likewise passed over. 

It appears that there is a tenden- 
cy for dealers to “analyze” their op- 
eration and trends relating to their 
operation in terms of dollars alone, 
and to consider this sufficient. No 
need, they seem to say, to studying 
customer reactions when dollar signs 
tell the story. How wrong can you 
be? 

The expenditure of a great amount 
of money on advertising doesn’t guar- 
antee favorable customer reaction. 
Nor does having five servicemen 
guarantee satisfied customers. 

No, dollar values—even if arbi- 
trary estimates are used to represent 
intangible factors such as good will, 
repeat business, etc.—can’t measure 
customer reaction, and without some 
measure of this all-important factor 
you can be no judge of either the 
effectiveness of your company’s func- 
tions or the outside circumstances re- 
lating to them. 

You must be equipped to contin- 
ually check customer reaction, and 
then, adding these results to the avail- 
able dollar values, you will have the 
complete picture of where you and 
your business stand. 


Maceth? Shaeg 
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Here are some worthwhile thoughts on 

what to anticipate in the coming holiday 
merchandising season. As you begin your Christmas 
planning you will want to consider these 

statements by some industry leaders. They can 


help guide your planning 


” 


aos best holiday sales in history... . 
“Tremendous numbers of practical items: for the 
homes and desk accessories for the office... . ” 
“More greeting cards to be sent than ever before . . .” 
These things are part of what leaders in the sta- 
tionery and office equipment field anticipate during the 
1956 Christmas merchandising season, which figures to 
be the biggest yet experienced by American business. 
The above are quotations taken directly from state- 
ments supplied MODERN STATIONER by authorities in the 
field, and presented for your guidance as stationers across 
the country begin to formulate holiday plans with this 
special Christmas Preparation issue of MODERN STATION- 
ER 
And what a holiday shopping season, it figures to be! 
From the Federal Reserve Board and from various 
associations come forecasts that indicate a record year. 
The Federal Reserve Board reports Christmas re- 
maining still unchallenged as a seasonal lure to consumers 
and retail sales at a new high. With the board expecting 
total year sales to run well over 1955’s record volume, the 
Christmas season should reach a new peak, also. 
Budgets for Christmas displays, as reported by the 
National Association of Display Industries, provide fur- 
ther indication of a record season. Budget figures are 
being established at a new high. There are numerous 
other indications that point to a new-record season. 
Stationers who plan their Christmas merchandising 
carefully will share the holiday boom as never before. 
To aid in this planning, here, then, are thoughts by the 
industry's leaders. 
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BY PAUL E. BURBANK 
Vice President, NSOEA 


Every stationer who has a greeting card and gift de- 
partment has long known the great value of the Christ- 
mas season potential. He has shared in America’s great- 
est buying season through alert and smart merchandising. 

Currently, there is a growing conviction on the part 
of all stationers, including those who do not have spec- 
ialized gift departments, that each may participate in the 
great bonanza of Christmas selling. With the tremendous 
numbers of practical items for the home, and desk ae- 
cessory items for the office, every stationer if he mer- 
chandises and advertisies properly can become an impor- 
tant part of the Christmas buying season. 

At no other time during the year do people willing- 
ly spend so much money. It consequently behooves each 
member of this industry to plan enthusiastically and ade- 
quately to participate in the Christmas season. 





BY S. Q. SHANNON 


Executive Director, The Greeting Card Association 


1956 informally marks the 50th Anniversary of the 
modern era of the greeting card industry. The greeting 
cards of today show a tremendous improvement both in 
design and sentiment, and in recent years, the introduc- 
tion of many new sizes and formats has given added im- 
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petus to the expanded use of the greeting card as a dis- 
tinctive means of sentimental communication. 

There are definite indications that the 1956 Christ- 
mas Season will set new sales records. Alert retailers are 
anticipating this continued growth of the Christmas Card 
business by expanding their displays of Christmas Cards 
in all varieties and prices. 

It is anticipated that upwards of 4 billion greeting 
cards will be mailed this year, with Christmas Cards ac- 
counting for nearly 50 percent of this record total. 


BY FRANK L. KING 


Executive Vice President, Fountain Pen 
and Mechanical Pencil Manufacturers’ Association 


“I believe the 1956 holiday season will see stationers 
shelves stocked with the biggest variety of the best qual- 
ity fountain pens, ball point pens, mechanical pencils 
and desk and dip pen sets ever known. 

Continuing competition in the pen and pencil indus- 
try is resulting in the development of new and better 
products and in better sales devices. Utility and quality 
articles are now available at better prices and values than 
this industry has ever witnessed. Dealers’ shelves should 
amply demonstrate the ingenuity of mechanical writing 
instrument manufacturers, with something to suit all cus- 
tomers. 

I might also point out that the Handwriting Founda- 





To stimulate interest in its office 
furniture and provide an_ ideal 
method of displaying a variety of 
lines, the $. G. Adams Company of 
St. Louis is using an “Idea of the 
Month” display plan. Monthly dif- 
ferent displays like the one pictured 
here are put together in the especial- 
ly designed display area of the com- 
pany’s office furniture department. 
The resultant interest and traffic is 
pleasing, according to R. P. Adams, 
vice president of the company. 

In the accompanying photo is 
shown an office layout in the Viking 
Oak line. The furniture, which has 
the attractive Cobblestone finish, is 
made by Romweber and Company 
of Batesville, Ind. 
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‘Idea of the Month’ 





tion is stimulating such a terrific interest in handwriting 
generally and in legibility in particular that dealers should 
be feeling the results of that organization’s campaign. It 
aims to put handwriting back in the curricular of our 
schools where it belongs and take the hazards out of 
illegibility in business, which has suffered tremendous 
losses because of sloppy handwriting. The growing con- 
sciousness of the individual need for personality expres- 
sion in the written word and of the business demand for 
legibility should serve to boost dealers’ sales all over the 
nation, not only this Christmas but in the years ahead. 

The members of this Association are looking for- 
ward to the best holiday sales in its history and predict 
that dealers’ profits on writing equipment will top all 
previous records.” 





li 

























This fall and holiday collection with 
white vellum envelopes with red and 
gold linings and a drawer filled with 
club-size plain letter sheets is being 
offered by the Eaton Paper Corpor- 
ation. 

Among the new items in the Tuttle 
Press Company line is this cutter 
box roll of Christmas gift wrapping 
paper. 


Especially for 


What's new for Christmas? Here’s the answer! 
MODERN STATIONER presents a prevue of items 
to be featured. Besides new products, there are 
new displays designed to bring you new sales 





Scripto, Inc., released this new 
Christmas display for its assortment 
of bail pens and “‘liquid lead’ pen- 
cils. 


One of the new products released by Na- 
tional Blank Book Company is this Christ- 
mas list book in red plastic, imitation 
leather. 






Crystal Tissue Company put out 
this Christmas floor merchandiser 
for its line of gift wrapping 
paper and accessories. 
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\rom sturdy personal safes to dainty stationery manufacturers in the sta- 
I tionery and office equipment field will feature a tremendous variety of 
new items and new display units for the approaching holiday season. They 
are designed to bring you new, quick and easy sales. 

In order to provide you with a general guide in planning your holiday 
inventory, MODERN STATIONER gathered the information contained on thesc 
pages and is presenting a prevue of what will be seen through the Christmas 


sclling season. 


The variety of products suitable for use as Christmas gifts seems ever 
increasing. This year figures to see the greatest number. Here are many of 


the items to be featured. 





Boxed Christmas cards in the extra slim 
variety have been announced by the 
P. F. Volland Company. 


Christmas 





These two Santa designs on paper 
towels were marketed for Christmas 
trade by the Dennison Manufacturing 
Company. 
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Artistic Desk Pad and Novelty Company, 
New York City, came out with the ‘‘Steel- 
onic’ panel desk pad that is made of My- 
lar on a heavy weight vinyl base. It is said 
to be scuff proof, washable and will not 
tarnish. This new item is made in a com 
plete range of sizes and is suitable for both 
office and home use. 


Chatham Manufacturing Company, 
New York City, will feature flexible wire 
pen holders in black wrought iron, o 
brass; chrome tip-over calendars mounted 
on onyx bases; the Director, which includes 


gold 


a tip-over calendar and a matching clock; 
and Tycoon, which consists of a perpetual 
calendar with a pad of standard 3 x 5 note 
paper. 





This Mickey Mouse Club “Loony-Kin”’ 
set is among three new items released 


by Hassenfeld Bros., Inc. 





Cook’s Inc., Blackwood, N. J.,will put 
special emphasis on its Ful-Vu Vu-Dex al- 
bums. The photo albums come in hunter 
red, forest green, saddle brown, aqua, dus 
ty rose and apple green. There are 50 
sleeves that hold 100 prints including nega 
tives. A display is also available. 


The Craftint Manufacturing Company, 
Cleveland, Ohio, introduced and will fea 
ture its popular K-9, King size and Bible 
Art series of paint-by-number sets. The 
newest addition in the Bible Art series is 
“Christ Bestowing a Blessing’’ and ‘Ma 
donna and Child.” All sets are equipped 
with screw-cap jars of oil colors, artists’ 
brushes, brush cleaner and complete direc 
tions. 


Crystal Tissue Company, Middletown, 
Ohio, announced a Christmas floor mer- 
chandiser No. 2010. The display includes 
gift tissues, matching curling and satin rib- 
bons and other gift dressings. Each one is 
pre-priced for customer self-service 


Dennison Manufacturing Company, 
Framingham, Mass., is offering Christmas 
guest towels and a new floor display rack. 
There are 15 full size paper towels in a 
package that retail at 29 cents. The gift 
wrapping line includes eight floor rack as- 
sortments with retail values ranging from 
$52.40 to $359.73. 


Eaton Paper Corperation, Pittsfield, 
Mass., will emphasize “Give the Gift of 
Beauty” during the Christmas season. An 
nounced are the Dome cabinet with High 
land vellum letter paper in assorted white 
and delicate pastel tints of green and pink; 
a styling from Eaton's Fall and Holiday 
collection with white vellum envelopes with 
red and gold lining and a drawer filled 
with club-size plain letter sheets; and Eat- 
on’s Highland vellum in folded letter sheets 
and Baronial notes in a holiday-red cabinet 
topped off with silk-screen gold and white 
snowflake design. 


The Esterbrook Pen Company, Camden, 
N. J., will emphasize pen and pencil sets 
for Christmas 1956. Two fashionable fem- 
inine Petite-Pak sets will be offered for the 
first time. These include purse-size foun- 
tain pens and mechanical push pencils in 
pastel shades, complete with purse cases 
Also featured will be the Esterbrook “K’ 
threesome—fountain pen, push pencil and 
ball point. 


M. Grumbacher, New York City, will of 
fer several items as possible Christmas 
gifts. They are the pocket pallette paint box 
with academy water colors for artists, a 
half-hard pastel set with 48 colors to sell 
for $4.80 and metal sketch box sets with 
brushes, colors and accessories 


C. Howard Hunt Pen Company, Camden, 
N. J.,is featuring the popular Boston pen 
cil sharpeners in Christmas wrapped pack- 


(Continued on page 50) 
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Srrcomes windows distinctive. 


vel Use of Props. Unique uses for standard props make 


racts attention to numerous gifts at White's in Boston. 


Ty 
we 


I: holiday display worth the trou- 
ble? “I just said 
one dealer recently in answer to this 
question. ‘Each year we go out and 
spend dollar after dollar for Christ- 
mas window displays. We tie up sev- 
eral people who normally aren't con- 
cerned with display to help out, and 
invariably we run into overtime.” 


can't see it,” 


have finished the 


“And, when we 
job, whatta we have? We have a win- 
dow that looks like every other store 





Here a paperboard bell at- 






The Shallow Window. A nest of tables held fine pens, 
pencils and stationery in this simple display of excellent taste 
at Jordan's in Boston and utilized a frequently troublesome 
shallow window. 


Js Holiday Display Wort 


One dealer asks the question, and hundreds answer “yes.”’ 
Distinctive ideas, thorough searching for the best materials 


and 


careful 


preparation make Christmas windows, 


whether expensive or not, well worth the time. Here 
are ideas with which to start your holiday display planning 


window in town. They're not exactly 
alike, understand, but they all have 
the Christmas theme, they're all in 


red and green, all have reindeer and 


Although presenting a provocative 
thought, this dealer is a lonely one, 


is almost 
acceptance of the value of 


for among stationers there 


unanimous 


Santas, etc.” 


The Write Gift. A wide variety of stationery and office 
equipment items can be used in a window if skillfully done. 


This window at the Outlet Company in Providence, R. |. 


complished this effectively with the ‘“Write Gift’ tie-in. 
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ac- 


Christmas season 


displays. In the 





Mirror Backgrounds. Mirrors can be used effectively as 
the background for neat displays. At the Capital Stationery 
and Typewriter Company in Sacramento, Calif., mirrors re- 
flected tree ornaments. 
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The Small Window. Featuring a single item in orderly 
style with only a touch of Christmas decoration provides a 
dignified use for a small window. Although used here by a 
Boston Bank, the thought can be applied by all who carry 





Photographic Supplies. The gift sale of photographic 
equipment and supplies, frequently featured during the holi 
days, was suggested by this window display at Foreman’s in San 
Mateo, Calif. 





the | 


opinion of his overwhelming major- 
ity, it's not a question of what's ex- 
pected of you. The Christmas season 
simply presents the year’s widest op- 
portunities for outstanding display. It 
provides the most stories and legends, 
the most songs and verses, and most 
widely-accepted spirit of joy. 

In short, it presents the greatest 
number of things on which to base 
display themes, the greatest opportun- 
ities to attract a large share of the 


Crouble? ae 


largest shopping throng. All holiday 
displays, according to this opinion 
are not worth the time and money in 
volved, but all good displays are 

Make your Christmas displays good 

ones, then. Follow the simple, gener- 
al rules cited here. 

1. Take time, plan now! Attractive 
ideas take time to develop Best 
materials for the desired price 
need to be searched out. Artistic 
work shouldn’t be rushed. 


Make it distinctive! A display can 

appeal because its theme is dif- 

ferent, its color unusual, its mo- 

tion eye-catching and its total 

artistic value outstanding. Use 
them all to be distinctive. 

5. Re spect the holiday season! Com 
mercialism at Christmas time is 
coming under severe criticism 
Don't exploit the season for the 
sake of being different. 

On these pages are photos of 

Christmas season displays which ar 


pct 


presented to stimulate ideas, to | 
your planning for Christmas, 1956 
started early and aid in the production 
of distinctive holiday displays. 











Children’s Books. Christmas props—trees, reindeer and or- 
naments—will draw attention to featured items. Here The 
Eaton Company in Toronto shows an attractive display of 
children’s books. 
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Dramatic Lighting. Skillful use of lighting can make a 
window eye-catching. This artistically arranged window at 
Steiger’s in Springfield, Mass. used lighting effects with dra- 
matic results. 
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Dour 


Santa Claus can perform 


sales magic if he is properly coordinated 
in your promotional plans. 
Presented here are new 
merchandising ideas using Santa 


and hints on how to better conduct 


the old reliable promotions 


: there is magic in Santa Claus 

is well known to every youngster 
who has been awed by the jolly one’s 
sky-borne reindeers. That there is 
sales magic in this same annual visi- 
tor is as equally well known to re- 
tailers throughout the country. 

A “real” Santa, his picture or just 
his name works wonders for your bus- 
iness in many ways. He builds good 
will for your store. He stimulates 
store traffic. He provides a flexible 
base for numerous promotional ideas, 
and—-above all—he fosters the spirit 
of Christmas, the spirit of giving 
that boosts gift sales. 

But, do you work Santa into your 
holiday promotional plans so that he 
performs his best sales magic? If you 
have doubts, consider the following 
suggestions when you formulate your 
holiday promotion plans. Some sug- 
gest new ideas and others suggest 
hints for improved handling of the 
tried and true approaches. 

The human Santa is the first to 
come to mind. Most experts consider 
this the most productive use of Santa 
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Christmas 


in promotional schemes. Yet, there 
are big “‘if's.” It’s an ideal Christmas 
promotion /f suitable personnel are 
available, 7f promotional budgets are 
large enough and /f there is available 
store space in which Santa can “‘per- 
form. 

Your Santa must be a sympathetic, 
heart-winning individual if he is to 





be a credit to your store. Don't hire 
carelessly. Where they are available 
reliable Santa training courses have 
provided excellent Santas for many 
stores. Where they are not available, 
take time out to provide basic instruc- 
tions yourself. 

Training, whether through a regu- 
lar course or supplied by you, should 


MODERN STATIONER, AUGUST, 1956 





cove 
Ox) 
diti 
and 
tral 
tas 
able 
talk 
rin; 
the 


son 
dis] 
sho 
clu: 
for 
enc 
typ 
SIS. 


Sar 


cifi 
ma 
rea 
the 
acc 
nul 
Cat 
em 
tail 


ob 
th 


inc 
fic 
of 


en 
th 
fu 
me 
ad 


tac 


1't hire 
vailable 
s have 

many 
ailable, 
instruc- 


a regu- 
should 


", 1956 


’ 





cover the rudiments of child psychol- 
ogy, origin and history of Santa, tra- 
ditional Christmas customs, makeup 
and other subjects. Many regular 
training courses teach prospective San- 
tas to make simple trinkets. A Santa 
able to fabricate simple toys while 
talking with children is a real bell- 
ringer with both the children and 
their parents. 

The “‘real’’ Santa is, of course, 
somewhat more expensive than fixed 
displays, and most dealers feel that he 
should not be introduced to the ex- 
clusions of other promotions. There- 
fore, only those operators with large 
enough budgets can wisely use this 
type of promotion on a full-time ba- 
sis. For the smaller stores however, 
Santa can be shared. 

Having Santa in the store at a spe- 
cific hour each day during the Christ- 
mas selling season allows a store to 
realize, to a degree, the advantages of 
the “real” Santa promotion and yet 
accumulate only small costs. When a 
number of non-competitive dealers 
can combine to guarantee full-time 
employment to a Santa, they can ob- 
tain a fully qualified, reliable Kris 
Kringle at a minimum cost. 

The limitations of store size are 
obvious and trying to many. 

Let’s look at other uses for Santa, 
the: 

Santa's Mailbox is a promotion of 
increasing popularity that builds traf- 
fic and customer relations. Millions 
of children write Santa annually, but 
it is frequently embarrassing for par- 
ents when the children want to mail 
the letters themselves. To realize the 
full advantage of this low-cost pro- 
motion you must make certain return 
addresses appear on the letters. Most 
tactfully this is done by posters asking 
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pniotion and Santa 


the writers to help Santa keep the re- 
quests straight. 

With the return addresses parents, 
of course, can be notified of the chil- 
dren’s desires, and many dealers en- 
close promotional mailings with the 
letters to the parents. These mailings 
may or may not pertain to the gifts 
requested by the children. 

A photographer and Santa can com- 
bine to produce an outstanding in- 
crease in store traffic. Many local 
photographets will cooperate in ven- 
tures such as these. A booth space is 
arranged in your store, and at certain 
designated and advertised hours each 
week children are photographed on 
Santa’s lap. A nominal fee can be 
charged. The photographer, enjoying 
a volume business, furnishes the San- 
ta Claus, and you fashion a Christ- 
mas mailing list as well as building 
store traffic. 

Then there is the use of radio pro- 
grams originating in your store. In 
many localities the cost is phenomi- 
nally small to have programs staged 
at your store. One dealer last year 
presented local vocal groups (PTA, 
church and other choirs) singing 
Christmas carols on a weekly Satur- 
day show originating in his store. 
Large crowds gathered to watch and 
listen to the programs, which were al- 
so announced by advertising. 

In addition, a children’s letter-writ- 
ing contest was held in connection 
with the program, and weekly prizes 
presented for the best Santa letters. 

Although the capacity for staging 
fabulous Christmas parades is con- 
fined to associations of retailers or to 
the largest of department stores, ma- 
ny smaller operators are finding small 
children’s parades, featuring Santa, 
outstanding promotional ideas. 


One merchant reported the total 
cost of such a program was $250 last 
season. Besides attracting scores to the 
store, where the parade terminated, it 
produced much free newspaper publi- 
city and cemented customer relations. 
Cost included prizes, which were gi- 
ven to the children with the best cos- 
tumes depicting Christmas scenes, the 
Santa and newspaper advertising. 

Your own “Santa Club’ is another 
promotion stunt of great merit. From 
the city’s schools—or other sources 
you can gather the names of school 
age children. You can send to cach an 
“Santa Club” 
which bears the name of your store. 


inexpensive badge 
An accompanying letter can say that 
Santa will meet “club’’ members at 
given hours and ask the children to 
wear their badges. Traffic again is 
built and publicity is realized. 

And there are many, many other 
promotion ideas which Santa can aid 
in. There are Christmas Grab-Bags 
with Santa conducting and thereby 
giving the “‘giveaway” connotation to 
the activity. There are Santa visits to 
the ill. The area in which Santa can 
perform his sales magic is, indeed, al- 
most unlimited. 

Almost anything you—and Santa 
do to enhance the spirit of the season 
by making children happier, bringing 
the true religious significance of the 
period before the public, and/or re- 
flecting your own spirit of good will 
will boost your volume at holiday 
time. And, the more you do out of 
a sincere desire to enhance the Christ- 
mas spirit rather ‘than a commercial 
desire, the greater will be your return. 
This is why Santa's sales magic is so 
unlimited. 

Let Santa and your Christmas spirit 
work for you this Christmas. 
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re you selecting cast-off employ- 


ees? Is your personnel turnover 
too high? If either is, perhaps you 
don’t attach enough importance to the 
selection of employees. Better do so. 
It can make a big difference in the 
degree of your business success. 

If you select a man or woman and 
the person quits in a short time, a 
great deal of time and money are was- 
ted. Prove it to yourself. Figure the 
actual cost of hiring and terminating 
a few of your poor choices. You'll 
be astounded. 

And that is not the worst of the pic- 
ture. There is cost in lost efficiency 
in breaking in new people. There is 
cost in lost good will created by poor 
employees, and there is cost in time 
necessary to supervise a poor employ- 
ee. 

Cost savings through careful per- 
sonnel selection are real. Owners and 
managers who have attempted to sel- 
ect manpower more scientifically have 
reported great savings through the re- 
duction of their failure rates from 
three-out-of-four to two-out-of-four 
and better. 

For example, one stationer recently 
stated: “In the past I have navigated, 
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FOUR STEPS TO B 














the basic steps 


when hiring salesmen, by the seat of 
my pants and have hired strictly on 
the basis of personal judgment, re- 
stricting my recruiting to men and 
women seeking jobs. I now consider 
this haphazard. I am_ investigating 
more thoroughly each man or woman 
hired and using testing as part of my 
basis for selection.” 

Certain steps in selection must be 
followed if you are to enjoy successful 
selection. A perfect record won't be 
achieved, but you can vastly improve 
your selection batting average if you 
follow these suggestions. 

Step No. 1: Determine the quali- 
ties necessary for the job for which 
someone is to be selected. 

If it is a routine job, will the per- 
son need perseverance and ability to 
stay with it without becoming bored? 
If it is a delivery job, will the person 
be one who will be dependable and 
not get involved in accidents? If it is 
a sales job, what qualities will be ne- 
cessary to impress the buyers with 
whom he comes in contact? If it is 
a secretarial job, can the person take 
dictation and type a letter that will 
be acceptable? Each job will require 
a person with different attributes. 


toward better 


Is your personnel turnover too high? An expert suggests 


personnel selection 


Sy C. L. “Chuck Lapp, Ph. D. 


Consulting Editor 
MODERN STATIONER 


Therefore, it is well to list the activi- 
ties to be performed by an employee 
and then at the side of each activity 
to indicate the qualities which are ne- 
cessary to do each aspect of the job. 
It might be even well to star those 
activities which are most important in 
order that greater weight may be gi- 
ven to the characteristics needed for 
such activities. In short, prepare a 
job description for the position to be 
filled. (See the April issue of Mop- 
ERN STATIONER for details of prepar- 
ing a job description in Dr. Lapp’s 
article, ‘“Job Descriptions, the Corner- 
stone of Better Manpower Utiliza- 
tion. ) 

Of course, you will never find a 
completely ideal person, but the job 
description will help in finding one 
who is relatively better suited than 
others who might be hired by an 
“eeny, meeny, miney, mo” method. 
An analysis of the background, exper- 
ience, environment, formal education, 
financial status, age, marital status, 
affiliations, and other such factors of 
people you have found successful on 
the particular type job will be help- 
ful in formulating a blueprint of the 
type of man or woman desired. This 
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ER| PERSONNEL SELECTION 


step is so important that it should ac- 
tually not be limited in scope to one 
stationery operation, but accomplished 
for a group of stationers as an assoc- 
iation activity. 

Step No. 2: Decide from what 
source or sources the type of indivi- 
dual desired may be found. 

A decision has to be made whether 
men or women with experience are 
to be preferred. Some stationers have 
suggested that they prefer men with 
no experience who know something 
about the stationery business. Then, 
do you want part-time people? 

The following sources for example 
might be considered for obtaining 
salesmen: 

Office employees, non-competitive 
salesmen selling other services or pro- 
ducts, persons recommended by your 
own personnel, persons from private 
and government employment agencies, 
those answering advertisements in 
newspapers and local trade magazines, 
persons listed by colleges and univer- 
sities (particularly participants in Ad- 
ult Education Programs), retired bus- 
iness men, supply salesmen who call 
on you, and buyers or sellers who are 
or have been clients. 

Step No. 3: Follow definite selec- 
tion procedures. 

Even though selection procedures 
may have once been set up, there is 
a great tendency to bypass the proced- 
ure at times. Don’t make this mistake! 
It is much easier to tell a man he 
doesn’t meet your requirements _be- 
fore you hire him than after he has 
worked a few months. 

Here is a suggested selection pro- 
cedure. The order of the steps need 
not necessarily be followed. They are 
merely presented in the sequence in 
which they are most often used. It 
should be kept in mind that anyone 
of the following selection prodecures 
may give sufficient information to be 
the basis of rejecting an applicant, 
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but probably not sufficient to hire 
him. 


Application Blank 


First, require each applicant to fill 
out an application blank. More can be 
found out by means of the application 
blank in less time than by any other 
means. An application letter may be 
even more useful if the man is told 
specifically what questions you desire 
him to answer in such a letter, and 
the job you are hiring for requires 
that the employee can put ideas in 
writing. 


Intervieu 

Second, the interview is probably 
the most important part of the selec- 
tive process, 7f it is conducted proper- 
ly. In selection interviews it should 
be kept in mind that there are two 
main objectives: (1) To present the 
job to the man, and (2) to allow the 
man to present himself for the job. 
Too much emphasis on presenting the 
job will leave no opportunity to de- 
tect an applicant's strong or weak 
points. Too much emphasis on inter- 
rogating an applicant may result in 
failure to attract some men that might 
be desired. Therefore, certain princi- 
ples of interviewing should be fol- 
lowed: 

1. Interview an applicant a num- 
ber of times under different con- 
ditions in your office, at 
lunch, or in his home. By all 
means, meet the applicant's wife 
or husband, and find out if she 
or he is enthusiastic about him 
taking the job. This facet of in- 
terview has become so promi- 
nent that the Dartnell Corpora- 
tion in Chicago has prepared a 
Home Interview Form for em- 
ployers’ use. 


4 


2. When interviewing an applicant 
devote your full attention to the 


applicant, eliminating all inter- 
ruptions. 

3. Have a number of people—at 
least three—in your company in- 
terview an applicant to obtain 
V 1ewpoints. 

i. Have formulated in advance spe- 
cific questions which you want a 
man or woman to answer. How- 
ever, know them well enough 
that you ask them in a natural 
manner without having to refer 
to notes or a guide. 

Write down impressions after 

not during—the interview. To 

do otherwise will interfere with 
observing all the reactions of an 
applicant. 

6. Avoid pseudo-psychological eva- 
luations. The size of a man’s or 
woman's head, coloring of his or 
her skin, and hair, length of fin- 
gers, facial characteristics, slant 
of their handwriting or the star 
they are born under have been 
proved to have no correlation 
with the success or failure of an 
employee. 


wr 


Reference Check s 

Third, make reference checks on 
every man or woman hired. Don’t 
check one or two references. Check at 
least seven or eight. Personal inter- 
views with references will produce 
better results in obtaining a complete 
evaluation. 


Character and History Report 

Fourth, obtain a character and his- 
tory report through a credit agency on 
every applicant who has not been per- 
sonally known for a long period of 
time. Such agencies have the means 
and the personnel to dig up facts 
about an applicant that may not be 
learned in any other manner. 


Medical Check 
Fifth, make a medical check as to 
(Continued on Page 54) 
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Industry Mourns Death 
Of O. Clifford Halverson 

The stationery and office equip- 
ment industry mourns the death of 
one of its leaders, O. Clifford Hal- 
verson, 47, vice president of Midwest 
Beach Company, Sioux Falls, S. D. 

Mr. Halverson was vice president 
of NSOEA distributor's division and 
was attending the District 7 regional 
meeting when he died of a heart at- 
tack. He had been active in many 
civic affairs and had been a past 
president of the Chamber of Com- 
merce and Kiwanis Club. 


McClure Retires 
At Wilson Jones 

William W. McClure has rounded 
out 48 years of 
service with Wil- 
son Jones Com- 
pany and has an- 
nounced his re- 
tirement from the 
firm. 

He joined the 
large record keep- 
ing equipment 
manufacturer 1n 


McClure 
1908 when it was known as the Chi- 
cago Shipping and Receipt Book Com- 


pany. 


Globe-Wernicke Appoints 
New York Branch Manager 

The appoint- 
ment of Maurice 
Stierer, Jr. to 
the position of 
manager of the 
New York 
branch of Globe- 
Wernicke Com- 
pany has_ been 
announced by EI- 





Stierer mer G._ Rahe, 
vice president. 
Stierer succeeds Herb B. Elmer 


who retired. He has been with the 
firm since 1950. 
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( 
é A two-story structure containing some 20,000 square feet of space is @ 
x being constructed to enlarge the plant facilities of Datamatic Corporation, manu- % 
&  facturers of electronic data processing systems for business and government use. ) 
Q The new building will be added to the firm's existing 40,000-square foot  { 
x structure. Datamatic is jointly owned by Minneapolis Honeywell and Raytheon. & 
x * % r 4 
4 Purchase of a three-acre site for a warehouse, finishing shop and office of the 
4 W. H. Gunlocke Chair Company has been announced. Plans call for a building 
8 of 16,000 to 23,000-square feet of space with room for future expansion. % 
PS Ea * 
% The Joshua Meier Company, manufacturers of transparent plastic display 
¥ albums, moved to larger quarters on July 16th. The new address is 601 W. 26th % 
x Street, New York City. 
% * * # gq 
g Formation of A. B. Dick Company of New York has been announced by ¥ 
\, the Chicago firm. 
i The new distribution company began operations July 2nd at 100 Sixth 
§ Avenue New York City and in Hartsdale, Westchester County. KENNETH A. 
» Rouse, vice president of personnel and public relations of the parent firm, will 
s be in charge of operations of the subsidiary. , 
* %* % r 
BRUCE M. Forster, general manager of the R. F. Volland Company, national ¥ 
publishers of greeting cards, has been elected president of the company.. ‘ 
He has been with Volland since August 1954 and has been responsible for 
reorganizing the business. x 
* * * § 
4 United Printers and Publishers, Inc., parent company, also announced the 
z appointments of RicHarD H. HILL, director of sales, as senior vice president; & 
4 Epwarp S. BARKLOW, vice president and director of marketing; and PauL DUNNE, @ 
assistant director of sales 
° ” 4 4% 
Election of Harry S. WILLIAMS, secretary and sales manager, to president { 
of the Dobson-Evans Company, was announced by the firm’s board of directors. { 
) Williams has been with the company for 29 years and was secretary and sales 
& manager for the past 10 years. The company manufacturers converted paper pro- 
. ducts for commercial, school and home use 
* * x q 
4 The election of CHESTER C. HoLLoway as vice president in charge of 4 
product planning was announced by Bruce M. Jeffris, president of the Parker Pen 6 
Company. 9 
In another board action, RoBerT E. BURMEISTER, internal auditor, was 4 
‘ elected assistant treasurer. i] 
* % * 4 
& CHARLES H. Gopparb, former director of Pittsburgh Reflector Company has 6 
» been named vice president and a director of Thomas A. Edison of Canada, Ltd. 
Goddard is head of the Edison Voicewriter Division of the firm in West } 
Orange, N. J. 4 
* * * gy 
_ Newly named chairman of the board of directors of the Controllers Institute x 
of America is RoBERT N. WALLIS, treasurer, Dennison Manufacturing Company. 
At the same meeting of the board of directors, JosEPH A. CHADBOURNE. 
president, Old Colony Envelope Company, was elected vice president. % 
4 Wallis has been national president of the organization since last fall and § 
x previously served as chairman of its national committee on ethics and eligibility 
s, standards. Chadbourne joined the group in 1936 and is a national director, % 
* Es cd 
_ The appointment of Ropert E. ANSTED as vice president and general manage! 
of the Toledo Office Equip t Company has been announced by G. G. Ban- 
croft, president. ; ‘ 
Ansted recently resigned as general purchasing agent of L-O-F Glass Fibres @ 
Company. , 
k * sk 4 
Appointment of ELmMer E. Harris as manager of its Long Beach, branch 4 
office was announced by Ditto, Ine. 4 
Harris has been with the company since 1930 and has served in the firm's 4 
offices in Milwaukee, Los Angeles, Buffalo and Cleveland. % 
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C egant ¢ lmplicity 


CREST-LINE by 


Priced for promotion and profits . . . with all the 
eye appeal and “buy” appeal of far costlier lines! 
In our usual wide range of finished and rich colors. 


ith AND LIST PRICES: 


Back Extra rtd Deep Buff Top Grain 


Buttons 
Buttons 
Buttons 
Plain 
Plain 
Plain 
843-40-45 Plain 
843-45 Plain 
843 Plain 
845 Plain 


Side Chair 
Arm Swivel 
Arm Chair 
Side Chair 
Arm Swivel 
Arm Chair 


3-pc. Sectional 


2-pce. Sectional 
Right Arm Chair 
Left Arm Chair 





CHAIRS FOR EVERYBODY 























Harold O. Shively has been pro- 
moted from editor to publisher of 


Shively Schranck 
MODERN STATIONER, MODERN RE- 
TAILING, EFECTOS DE _ ESCRITORIO 
AND CONVENTION DaILy and Robert 
J. Schranck has been named mana- 
ging editor of these publications. 

In making the announcement of 
Shively’s promotion, Marshall Reinig, 
president of Davidson Publishing 
Company stated: “His appointment 
to the position of publisher is an- 
other step in our program of expan- 





New Managing Editor, 
Publisher Are Named 


sion of these publications. 

“Shively, who became editor of 
these publications last September, has 
become thoroughly familiar with both 
the Davidson Publishing Company 
policies and the very definite unful- 
filled publishing needs of the station- 
ery industry. 

“As publisher he will inaugurate 
further activities of service to the in- 
dustry and will better coordinate the 
various departments of the publica- 
tion.” 

Schranck previously was a reporter 
on the Mankato Free Press, Mankato, 
Minn., and has been a photographer 
for Associated Press working out of 
Madrid, Spain. He attended Purdue 
University and is a graduate in liberal 
arts at Mankato State Teachers Col- 
lege. 

Shively will be located in the firm’s 
New York office while Schranck will 
be located at the Duluth headquarters. 


3 M Opens New 
Warehouse, Office 

Minnesota Mining and Manufac- 
turing Company has opened a new 
sales office and warehouse in Los 
Angeles, it has been announced. 

The new facilities are part of the 
firm’s program to provide expanded 
and improved services to its custo- 
mers in this area. The new building, 
located at 6023 S. Garfield, contains 
56,000 square feet of office and 
warchouse space. 


Parker Pen Elects 
Vice President 

The election of Chester C. Hollo- 
way as vice president in charge of 
product planning was announced by 
Bruce M. Jeffris, president of the 
Parker Pen Company. 


Director Elected 

Rand McNally and Company an- 
nounced the election of Theodore D. 
Tieken, general counsel and secretary 
of Babson Bros. Company as a direc- 
tor of Rand McNally. 











THE New SMITH 











BUYERS EVERYWHERE ARE SAYING... 


"It's the Most Beautiful Leatherette Design Yet" 


CRAFTED 


Another new outstanding Smithcrafted creation by Freda 
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BY FREDA DIAMOND 


30 


Diamond with all the dazzling beauty and distinction its name 
implies. The “Sunburst” design is in genuine 23 karat gold 
against the rich luster and texture of Smithcrafted’s exclusive 
Kid-Tex. A complete line of albums and specialties in five ultra 
smart colors. Albums feature the durability and convenience 
of “post binding.” Popular Prices. 


Write for Complete Details and Prices 


THE S. K. SMITH COMPANY, 2857 North Western Avenue, Chicago 18, Illinois 


225 Fifth Avenue, New York, N. Y. 


122 Merchandise Mart, Dallas 
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HE Cadillac OF DESK STAPLERS 


THE MAGNIFICENT NEW 


5 sparkling colors plus gold and chrome 


oe * 
@ New, low silhouette, streamline beauty 
1, hy Or @ Easy, comfortable, fast, short stroke action 
@ Precision-sure performance . . . will not 


clog 


DESK STAPLER AND TACKER @ Simple to load, visible load indicator 


@ Takes full 210 strip standard staple 


@ An amazing physical value plus ultra-fast 
action, superb beauty and unequalled per- 
formance 


AVAILABLE IN 





FROST GRAY 

MIST GREEN 
JAMAICA TAN 
ORIENTAL IVORY 
SENECA RED 
CHROME 


GOLD EXECUTIVE 


MASSIVE MEDALLION CAP 
for easy comfortable stapi- 
ing. Tap it, Strike it, or 
Press it. Low sweeping de- 
sign for greater stability 


PRODUCED BY THE WORLD’S 





LARGEST MANUFACTURER OF PAPER LONG REACH... A full 
a each ovide eate 
F A S T E N t N G D E Vv I ¢ E S . 6 * stapling. venetility. ooed 
construction with all work 

Write today for ing parts case-hardened 


complete information 


VAIL MANUFACTURING COMPANY 


900 EAST 95TH STREET 
CHICAGO 19, ILLINOIS 


EASY TO LOAD and featur 
ing visible load _ indicator 
Slide load indicator back 
and stapler automatically 
opens Holds full staple 
strip 





STAPLES, PINS, TACKS. 
Snap button lock opens 
stapler for easy use in 
tacking. Slide anvil to use 
for pinning. 














Record Crowds Visit 
N. Y. Stationery Show 


Registration at the 10th annual 
New York Stationery Show, held in 
mid-May at the Hotel New Yorker, 
established a new high for the show, 
which has developed increased inter- 
est year after year. 





Frank R. Shaw of Rustcraft is shown here 
explaining some of the new lines which 
were shown by his company to interested 
buyers. The ladies are Lettie Blancan- 
eaux of Richards Store, Miami, Fla. and 
Nellie Stewart of Lansburgh’s, Washing- 
ton, D. C. 


The previous high figure of 4,102 
registrations was topped comfortably 
this year as more than 4,300 persons 
attended during the first five days of 
the six-day show. A total of 430 lines 
of merchandise were shown. 

One of the attractions of the 1956 
show was the Trim-A-Tree section. 
Christmas wrappings, ornaments and 
specialties were shown here. 

The show stretched through six 
floors of the New Yorker, in addition 
to the special Trim-A-Tree showing 
on the third floor. 

At the conclusion of the show, 
which is staged by George F. Little 
Management, changes in the show's 
advisory board were announced by 
Bob Carman, 
new members 
board to 
New on the board are Stan Berman 


Four 
to the 
resigning. 


show manager. 
were added 


replace those 


of Macy's; Gene Smith of E. Errett 
Smith; Irving Eisman of Eisman, 
Ewen and Rose, and Ted White of 
White and Wyckoff. 


Terminating their service on the 
board were Maurice Duchin of Maur- 
ice Duchin Company; Janice Puner of 
Abraham and Strauss; William J. O'- 
Connor of S. K. Smith and Company, 
and R. H. Whidden of Sheaffer Pen 
Company. 





Among the many scenes in which buyers 
and manufacturers met at the New York 
Stationery Show are these. Here Tom 
Kelly of Grover Cronin, Inc., Waltham, 
Mass. examines part of the Ketcham- 
McDougall line with Alan J. Friedman, 
sales manager. 
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dad 


CHICAGO 9, U.S.A. 
SEND FOR 
1956-57 BROCHURE 


ALL MERCHANDISE 
50% DISCOUNT 


Y DORMAN CO 

























ECORD BOOKS — gay figures on an anti 
ere — DATE DATA $3.00... Others: SNIP, 
1.50; Hi SIGNS $1.50. Each gift boxed 










Herbert |. Henry 
Brack Shops 
Los Angeies, California 
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GREETINGS 






Personalized Christmas Cards 
Mean “PLUS PROFITS” For You! 


Gee, you now profit 
from THREE Master- 
piece Christmas Card 
Albums, instead of just 
one. Three customers can 
now make Masterpiece 
selections at the same 
time — a big time-saver 


> 
> a 
SS i : : 
: during the Christmas 
a ma‘ 5 
+a TERPIECE rush. 

{ 
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ALBUMS DIFFERENT! 
166 DIFFERENT DESIGNS! Each Album presents a different: selec- se 


tion of personal and business Christmas cards. And what selections! 
The new Masterpiece Line features dramatic new designing, includ- 


<1° 


ing a wide choice of the popular ‘‘Slim Jims’’— and bold new use of 
color, including rich, expensive-looking water colors. This ultra- 
modern styling guarantees more sales and greater profits than ( 


ever before. 





Don’t miss your share of these “plus 
profits”. Send for your THREE Master- 
piece Albums today. Just mail the 

coupon. 


Masterpiece Studios Dept. F 
Troy at Twenty-First Street @ Chicago 23, Illinois 
Please send promptly the THREE Deluxe Albums 
of Masterpiece Name-Imprinted Christmas Cards, 
featuring the dramatic, modern styling. 


Firm Name 
Complete stocks and imprinting facili- 
ties are also available at our distribu- 
tion points in: 


Type of Business 


Address 
Massachusetts 
New York City ©@ Georgia 
Texas @ California 


City, State 


Signature_ 


i Ali ER. Ei 


~ 


Please attach this coupon to your letterhead or business card.) 
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Dictation Planning Service 
Launched By Gray Mfg. 

A new “Dictation Planning Ser- 
vice’” has been launched by the Gray 
Manufacturing Company, which is 
designed to show the busy executive 
at a glance how telephone network 
dictation can speed paper work and 
cut correspondence costs in his organ- 
ization. 


The firm is said to be the first to 
offer such a plan. Using colored 
charts and stickers picturing office 
personnel and recommended installa- 
tions of PhonAudograph telephone 
dictation equipment, Gray sales en- 
gineers, on the basis of answers to 
five routine questions about the 
firm’s current method and volume of 
dictation, can prepare a plan tailored 
to the individual needs of any given 
organization. 





“PEN-0-RAMA™ 


By Lindenware 


DESK SETS 


New Line — New Thinking — New Ideas 
Unique, Novel, Attractive and Useful Desk Sets complete with pens, 
finished in Sunshine Brass. Standard well-known refills will fit pens. 
Their good looks will make them BEST SELLERS. 


#301—Cadette—Stationery Hold- 
er complete with two pens. 


YZ 
#303—Smoker — Complete with 
ashtray and two pens. 


J 
#305—Pens & Clips — Complete 
with tray and two pens. 


—— 
#302—Planter — Complete with 
planter cup and one pen. 


| el 
| ‘ei ft 


#304—Collector — Complete with 
two pens. 





f-cctart 
C= 


#306—Memo Tenda-Complete 
with pad and two pens. 


Every bit of a $3.00 Seller — Yours to sell for $1.98 up. COST: $14.40 per dozen 


— PACKI 


NG: 2 doz. to carton (choice of any two styles) individually boxed — 


TERMS: 2/10 Net 30 days F.0.B. New York City — DELIVERY: Immediate. 
Some choice territories available for representation. 


Advertising Plan Available. 


LINDENWARE COMPANY 


51 GREENE ST., NEW YORK 13, N. Y. 
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Gigantic Pencil. Using the world’s 
largest pencil, Mayor Bernard J. Berry 
signs a scroll commemorating 109 con- 
secutive years of operation in Jersey City 
by the Joseph Dixon Crucible Company. 
Helping the Mayor balance the pencil 
is Frank G. Atkinson, president of the 
firm, and looking on is E. M. Cabaniss, 
chairman of the board. 


Wood Furniture Sales Up 

Sales of wood office furniture in 
the first three months of 1956 in- 
creased by 33.61 percent over the 
same period of 1955, according to the 
Wood Office Furniture Institute. 

Desk sales, in terms of goods, 
shipped, increased by 35.75 percent. 
Chair shipments boosted _ by 
29.86 percent for the same period. 


were 


Lithographic Award 
To Eberhard Faber 

The Eberhard Faber Pencil Com- 
pany has been cited in the sixth lith- 
ographic awards competition of the 





Lithographers National Association 
for the packaging of its Nupastel- 
Colorama combination assortment. 

The award, in the wrappers classi- 
fication, was the only one given to 4 
pencil manufacturer. 
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world’s 
J. Berry ANEW BOOK 

09 con- 

rsey City 
> ae Those cherished days are preserved 
+ of the forever in this new volume by 
‘abaniss, \ Gibson. Spencerian script and 
\ delicate color tones combine to 
give a rich and pleasing effect. Its 
ture in 40 pages provide a complete record 
56 in- of all the events of engagement, 
ver the showers, wedding ceremony, gifts 
> " the and givers, honeymoon and much 
poe ds more. Special section for gifts with 
perce - numbered identification stickers. 
ted by Bound in washable white simu- 
tiod. — lated leather or rayon moire with 
gold and silver stamped title de- 
sign. 83/,” x 111/.”. $6.00 List 

| Com- 

th lith- 

of the 





ciation 
pastel- 
ent, 


classi- 


sles AND COMPANY 


Publishers * NORWALK, CONNECTICUT 


1956 
































Excellent attendance at the Nation- 
al Stationery and Office Equipment 
Association regional meetings contin- 
ued through May and June as the an- 
nual serics of informative conven- 


Congratulating the new governor of Dis- 
trict 7 here is the immediate past gover- 
nor, Ed Erickson of Hibbing Office Sup- 
ply, Hibbing, Minn. (second from left). 
NSOEA President Ivan Allen, Jr. (left) 
and Homer Lay, manager of NSOEA from 
Washington, appeared with the new presi- 
dent, Walter Hubbs. 


Good Attendance Continues 
At NSOEA Regional Meetings 





tions—each with its friendly, enter- 
taining atmosphere—passed the half- 
way point. 

From each meeting came events 
that will be long remembered. 

The performance of the Simp-Fony 
Band at the District 12 meeting at 
Yosemite provided an outstanding 
memory. The band was composed of 
association members, and it’s music 
was as well accepted as Yosemite's 
perfect weather. In the group were 
H. G. Konnersman, Eagle Pencil 
Company, San Francisco, Calif.; Fred 
Tietjen, H. S. Crocker Company, San 
Francisco, Calif.; G. W. Hall, Hall’s 
Stationery, Marysville, Calif.; and i:l- 
gin Burke, McMillan Book Company, 
San Leandro, Calif. 

The enthusiasm of the Golden 
State Travelers Club provided many 
memories of the District 14 meeting 








Bob Vater and Marlyn Terhorst were 
photographed beside the supply of west- 
ern style hats that provided Las Vegas 
atmosphere. 

in San Diego, and sent conventioners 
home looking forward to the 1957 
Long Beach meeting. 

A Gay 90's party and a special pre- 
sentation to Gus Lipp, who has an- 
nounced his retirement from Kistler’s 
in Denver, highlighted the Casper, 
Wyo., meeting of District 10. Lipp, 
who was one of the originators of 
the Rocky Mountain Travelers Club, 
was presented a Chevrolet Station 
Wagon. 


(Continued on Page 38) 










we've hundreds 
of uses for 
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AVERY ADHESIVE 
LABEL CORP., 
Dealer Div. 116 

117 Liberty St., 
New York 6 
608 S. Dearborn St., 
Chicago 5 
1616 S. California Ave., 
Monrovia, Calif. 
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silly ailicdwe Cre pom.” 


For faster code and price 
marking, inventory control, 
bin and shelf marking — for 
every type of retail labeling, 
Avery Kum-Kleen is Amer- 
ica’s most convenient label. 
Sticks to glass, plastic, metal, 
paper or wood...no moistening, 
mess or fuss—on at the touch 
of a finger. Easily removed 
...self-adhesive Avery Labels 
save time and money. At sta- 
tionery stores everywhere. 


name 





company 





address. 





city 2 — OO 











as Admiral Peary slowly made his way 
from the Arctic Circle to the North Pole, 
he made daily entries in his diary with 
a Koh-I-Noor pencil. Your customers 
are not polar explorers, but you can be 
sure that they want Koh-I-Noor pencils 
just as much for their 


= 2S OS 


reliable top quality in 














KOH-I-NOOR 
PENCIL COMPANY, INCORPORATED 
BLOOMSBURY, NEW JERSEY 
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CRAM 


Globes are always in Demand 


© The style and beauty of Cram Quality Globes 
give them eye appeal for self selling. 


© Educational and Decorative. 

e Attractive displays make sales now and later. 
® Dealer sales aids and displays available. 

¢ Send for new colorful Catalog No. 66. 








"THE GEORGE F. CRAM CO. INC. 


730 E. Washington St., Indianapolis 7, Ind. 























Winner 
in the 4th 
National 
Lithographic 
Awards 
competition 





A HOST OF NEW STRIKING EVERYDAY CARDS 


(Saleable every week of the year) 








' > with advertisements in Saturday Evening 


‘ 
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a. 
Only yUbicle 
OFFERS YOU THESE 


MODERN, SALES-PACKED 
DISPLAY MERCHANDISERS 


uN 


For counter, floor, or window, 


TUFIDE offers these sales-tested ii 
self-service displays that | > 





| CATCH THE EYE INVITE INSPECTION 4 
SPEED THE SALE SES 


These units that effectively dis- 
play and sell TUFIDE are being 
enthusiastically used by TUFIDE 
dealers everywhere. 


Use these displays to boost your 
business and school case sales and 
profits. Ask your salesman, or 
write Stebco for full details on 
how you can get these eye- 
catching selling aids. 













TUFIDE OFFERS YOU THE MOST 
POWERFUL NATIONAL ADVERTISING 
PROGRAM IN THE FIELD... 


Post, Newsweek, This Week, Business 
Week, U. S. News & World Report, Sales 
Management and Rough Notes. Tie in 
with TUFIDE displays and your own 
local advertising. 


ADVERTISE . 
DISPLAY ... SELL 


The Only Line of Business Cases with a 


MBE OAS 








| Todays Fastest Moving Qt Thom [ 
| ; 
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“The watchful 
secretary" 





Hundreds of uses for every home or office. Keeps every- 
thing from letters to pens and paper clips within easy 
{ reach. Available in six jewel-plated colors: Gold, Silver, 
| Turquoise, Chartreuse, Rose, and Royal Orchid, as well 

as Lustre Black. Individually gift-boxed, packed 12 to 
the master shipping carton. 


8 Pounds Shipping Weight. 


Suggested Retail Jewel Plated Colors $2.00 
Luster Black $1.50 





! 
\ 
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UBSTANTIAL DISCOUNTS — 
WRITE TODAY 


) ed 













by Mugel Cuation 
Capitol Metal Products 


577 University Avenue St. Paul 3, Minnesota 








NOW / wut 20WN e QE Indispensable reference 
R E ADY / yy: and purchasing guide: 
alee , <P ey Artists Supplies 
we ; 7 Drafting Materials 
- }/* Papers, Boards, Pads 
* Drawing Instruments 
* Airbrushes & Compressors 
* Craft Materials & Plastics 


* Picture Frames 


* and hundreds of other 
essential art materials 





Write immediately on your 
company letterhead —you'll 
receive this valuable catalog 
by return mail at no charge. 











ARTHUR BROWN & BRO., INC., 2 W. 46TH ST., N.Y. 36, 












Push the new and popular ideafor bridal 
showers, wedding gifts—The Exquisite 


BRIDE'S PRAYER BOOK 


More and more brides are carrying the 
BRIDE'S PRAYER BOOK, uniquely 
their 


own. Contains presentation 
page, decorated certificate, ribbon 
marker. Gift-boxed. Two de luxe 


white bindings: leather, gold stamped, 
$6.00; Fabrikoid, silver stamped, 
$3.75. Write for quantity prices 


Even more beautiful when 
decorated with glowing fall flowers. 


MUHLENBERG PRESS 


1228 SPRUCE STREET 
PHILADELPHIA 7, PA. 
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NSOEA... 
(Continued from Page 36) 

Famous for the Potlatch Parties of other years, the 
Oregon Trail men once again made the evenings mem- 
orable with their hospitality at the District 11 meeting on 
Memorial Day in Vancouver, British Columbia. Men and 
ladies were together for a luncheon followed by a delight- 
ful style show. Also entertaining the group was a presenta- 
tion of a one-act satire on the industry by the Oregon Trail 
Travelers Club. 

At St. Paul, Minn., District 
theme which centered around a contest in which the win- 


featured a Lucky 


ner received an all-expense trip to Las Vegas. The 
MODERN STATIONER camera visited this meeting and re- 
corded the accompanying scenes. 

New district governors and Travelers Club presidents 
were, of course, elected for the coming year at each mect- 
ing. The new leaders are: 

DISTRICT 12—J. Howard Patrick of Patrick and Com- 
pany, San Francisco, governor, and Dan Kerr of R. L. 
Smith Company, San Francisco, president of the 49ers 
Travelers Club. 

DISTRICT 14—Harvey Freeman of Long Beach, gover- 
nor, with John Wikle of Milland and Wikle, Phoenix, 
Ariz., as lieutenant-governor. 

DISTRICT 10 Howarth of Weber Office 
Supply Company, Ogden, Utah, governor, and Gardner 
Griffith of Parker Pen Company, president of Rocky 
Mountain Travelers. 

Elected governor of District 11 is James Wilhelmi of 
Stationer’s, Inc., Tacoma, Wash. President of the Travelers 
Club is R. P. (Dick) Vaughan of the Carl W. Draper 
organization, Seattle. 

DISTRICT 7-—-Walter E. Hubbs of Thomas and Gray- 


Harvey S. 


ston Company, Minneapolis, governor, and Larry Good- 
hand of Nisswa, Minn. 





New District 7 officers gathered for this photo immediately 
after their election. They are (front row, left to right): Del 
Deming of Farnham’s, Minneapolis; James Foreshew of Fore- 
shew Supply, Pierre, S. D.; Howard Schaub of Schaub Office 
Supply, Minneapolis, treasurer; Ned Safford of Safford’s, Super- 
ior, Wis.; William Anderson of Des Moines Stationery, Des 
Moines, lowa, secretary; George Celusta of A. and E. Office 
Supply, Duluth; (back row) Wayne Davis of Latta’s, Inc., 
Waterloo, lowa; Bob Brown of Koch Brothers, Des Moines, 
lowa, vice-governor; Walter Hubbs of Thomas and Grayston 
Company, Minneapolis, governor; Stanley Taylor of Gaffaney’s, 
Fargo, N. D., and James Kenworthy of Storey-Kenworthy, Des 
Moines, lowa. Except where they are designated otherwise these 
men are members of the board of governors. — 
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SILENT ASA 
, the SNOWFLAKE 





mem- 
ng on 
1 and 
light- Enthusiastically welcomed 
png by Businesses and Students! 
ral 
CONVENIENCE, VERSATILITY, NEATNESS 
J are “must” combination-features demanded in 
ky erasers today by businesses and by school stu 
win- dents. Hence the enthusiastic welcome and 
Th mushrooming sales of 
e 
Weldon Roberts 
d re- 


PENCIL-SHAPED 
QUALITY ERASERS 


with always-fresh, clean, pro- 


Apsco’s complete cutter head assemblies now 
dents equipped with NYLON pinion gears reduce pencil 





































PAPER-WRAPPED, EASY-TO-POINT 
ERASERS 


mend sharpener noise almost 100%!! agg Eh “INK eo 
: . WRITING and BUSINESS 
Com- For smooth, silent operation; MACHINE IMPRESSIONS. §& 
as For low-cost pencil sharpener revitalization in y 
19ers seconds; JET ERASERS ‘ . 
Cylindrical stick erasers 1 
Over- Recommend complete cutter head assemblies by in attractive, transparent f 
— plastic holders. NOT a 
™ — . / MECHANICAL GAD.- 5 
Clg GETS! Tip unscrews so ls i co 
f fice 6 eraser stick can be moved a ist 
d A a . outward. ss 
si psco products inc. t s 
ocky POCKET CLIP HOLDER ‘ | 
LOS ANGELES, CAL., ROCKFORD, ILL., TORONTO, CAN. FOR GENERAL USE : 3 
va — WHISK BRUSH HOLDER | [Be eB. 
Pres FOR TYPEWRITING t is 
elers ® ® 
aper NO. 825 Red rubber ry Su 
core, for pencil erasing Pe ‘s 
iray- NO. 827) Gray rubber i 
ood- core, for erasing typewrit- ct : 
ing . 
Profitable, fast selling 4 
refills in each texture. 3 ‘ T 
i 











In convenient 







The spiral-paper wrappings of 


PAPER WRAP with | 4 z i 
PULL STRING for cosy these erasers provide pull- 33 4 
pointing string pointing of the superb- =z) 
texture rubber cores, protect i | 

them for cleanness and fresh- 


ness. Users appreciate the 
length, “balance”, on-desk 
convenience and attractive 
appearance of these pencil- 
like erasers. 

NO. 378 GRAYPOINT. Business-like gray ,colored 
rubber, which convincingly and cleanly erases ink, 
typewriting and business machine impressions. 

NO. 448 GREEN GLOW. Super-quality rubber of soft 
green color for a wide variety of pencil and cleaning 
work. For business, school, art and drafting uses. 
DISPLAY PACKING. One container for displaying a dozen 
378 Graypoint or 448 Green Glow is included with each 
1/2 gross carton order. 

ALSO IN ATTRACTIVE SHELF PACKINGS, 1 dozen 
erasers per box, 6 boxes per 1/2 gross carton. 

Order these popular items today for big fall business and school-opening -ales! 


WELDON 
ROBERTS 
RUBBER 


LONGFELLOW GREETIN = ce 
G CARD CO. a8 Ww 
Enonaus 











CINCINNATI, OHIO 365 Sixth 


DISTRIBUTED BY BARKER Avenue 
Newark 7, 
N. J. 


World's Foremost 
Eraser 
Specialists 








Correct Mistakes in Any Language 














ACTIVITIES 





Stationers Outing 

Penn-Mar-Va and the Philadelphia 
Stationers annual outing took place 
June 25th at the Aronomink Country 
Club. 

The two 
soft ball 
cards and 


groups participated in a 
game, played golf, quoits, 
loafed. 


Ad Mat Service 

NSOEA is offering an ad mat ser- 
vice to dealers and 36 of the 56 ads 
offered can be used any time. They 
promote stationer items which sell 
uniformly throughout the year. 

Ads can be personalized by adding 
prices, eliminating or adding mer- 
chandise, changing copy and by using 
“Mr. Stationer.”” The Association of- 
fers two free bonus features for 
“Back-To-School” advertising. 


Pen, Pencil Ass’n Meeting 

The semi-annual meeting of the 
Fountain Pen and Mechanical Pencil 
Manufacturers’ Association was held 
June 21st and 22nd at Pocono Manor, 
Pa. 

Addressing the group was Dr. Ar- 
thur A. Upgren, dean and director of 
research, school of business adminis- 
tration, Dartmouth College. Dr. Up- 
gren spoke on “Economics for You 
and Me.” 

In other association news, the De- 
partment of State announced that im- 
port duties on fountain and ball point 


pens and parts would be lowered by 
15 percent during the next three 
years, while mechanical pencils were 
dropped from the list and retain the 
duty heretofore applicable. The an- 
nounced duty reduction will be ac- 
complished in three 
the first was effective June 


annual stages; 
30th. 


Travelers Golf Outing 
(District 1, NSOEA) 

Sixteen golfers attended the first 
golf tournament of the season at 
Marlboro Country Club on May 23rd. 
Prizes were awarded to Courtney 
Bird, Charles Dwyer, Dave Aronson, 
John B. Dwyer and Frank B. Crow- 
ley. 


Moves, Expansions 
(District 9, NSOEA) 


Melvin Autry and Charles Herron 


have moved their Standard Office 
Supply store from 204 E. Front to 
114 E. Front on July 1st. They are 


located in Hattiesburg, Miss. 

Frank Bernard is busy getting set- 
tled in the additional space that Clem 
Bernard Company took over at 500 
Camp Street, New Orleans. 

Charles M. Bush has moved the 
Bush Office Supply in Pascagoula, 
Miss., from 214 Delmas to 104 S. 
Pascagoula and Ira Wright has moved 
to larger quarters at 102 N. Walnut 
Street, Oscoola, Ark. 

Charles Hooker of Mississippi Sta- 
tionery Company, Jackson, Miss., an- 
nounced his firm has secured addi- 
tional space at 273 E. Pearl Street. 

Louisians Printers and Stationers 
held a director's meeting at Lake 

on July 21st and 22nd. 


Charles, La., 
Connie Ruysenears of Office Mach- 


ines and Supplies was in charge of 
the meeting. 


Golf Party, Picnic 
(District 5, NSOEA) 

The annual golf party and picnic 
of the Fifth District took place July 
10th at Plum Hollow Country Club 
in Detroit. In addition to the golf 
tourney, the annual ball game be- 
tween the travelers and dealers took 
place. 

Carl L. Spitzfaden, Inc., one of the 
old-time stationers in Cincinnati, was 
sold to H. W. Miess of that city. 
John Kenny and his wife will contin- 
ue management of the concern. 

sales clinic for the metropolitan 
Cleveland area was held May 28th. 
Ken Ackland, Amberg File & Index 
Company, chairman of the Cleveland 
chapter of the Fifth District Travelers 
Club, was in charge of arrangements. 
Speakers were Robert McDonald and 
Louis Cope, sales training instructors 
at Addressograph-Multigraph Corpor- 
ation. 

Congratulations to Suburban Print- 
ers, Inc., Royal Oak, Mich., which 
held an open house in its new build- 
ing. The same to Eriksen’s, Inc., for 
an open house in a new location in 
Columbus, Ohio. 

Ed Haller, Wheeling Office Sup- 
ply Company, Wheeling, W. Va., has 
purchased the building at their loca- 
tion. It consists of five floors and the 
firm has extensive remodeling and 
modernization ideas in the planning 
stage. 

Maurice J. Boone, immediate past 
governor of this district, announced 
the formation of a new firm in Lou- 
isville, Ky. 








Put this Fixture In Your Store! 





A. D. BUTLER, Inc. P. O. Box 123, FRANKFORT, KY. 


Here’s a new low-cost 
fixture that has every- 
thing you want in 
beauty and utility! Easy 
do-it-yourself assembly 
is quick and economical. 
This free-standing  fix- 
ture is fully adjustable 
and gives you improved 
display with greater ca- 
pacity. It’s the biggest, 
best value in the fixture 
field! Matching _ island 
fixtures also availabie. 


Write today for com- 
plete information on 
Thorobred Merchandis- 
ers, including convenient 
financing plan. 
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“SILK EFFECT” 


the most unusual napkin 
Sheer and silk-like texture. 
Sells on sight. Lovely assort- 
ment in two sizes for prompt 
shipment 
One dozen each luncheon and 
cocktail size $14.20 plus pos- 
tage. 
Write for illustrated price list 
on our compiete line of exquisite 
imports for unusual Christmas 
Gitts, and for year ‘round 
oppeal. 

Permanent Show Rooms 
New York - J. Kenneth Zahn 
225 - Sth Avenue 
Chicago - The Zangs Co. 
1598 Merchand:se Mart 
FRED BAUMGARTEN 


675 Cooledge Ave., N. 
Atlanta 6, Ga., Dept. E- 5 
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eo L.E.B. BINDER CLIPS 
= 2 * 
| now available in 
THE MAGIC SPRING y, | a ; 
om COILS THE CORD iw {| self-selling display 
. EASILY Y, oe 
July SNAPS ON Y 
Club 
golf 
e be- 
took 
f the ap cols THE CORD Os 
was ~ ‘ Qs emp coi THE CORD 95° —T ¥ 
*. ous THE coR a re DY a 7 
city, g =< ta A y | 
yntin- 4 / Y | 
dlitan 
28th. | 
ndex x0 Off | 
s| ois THE CO 95 
eland | aap cons THE CORD 95° = Ss) | 
en » (all | 
velers ee 
ents. ’ Tests prove that 
and the new L.E.B. mer- 
ctors chandiser is one of the best “silent 
rpor- salesmen” ever placed on the 
counter. Remember — the L.E.B. is 
>rint- the original — the better clip: 
vhich ORDER FROM YOUR WHOLESALER ‘ 
animist Gp e made of tempered spring steel pet, 
uild- THE HUFF CO., INC., MARITIME BLDG., SEATTLE 4, WN e handles can be swung BINDING 
» for — . — out of the way 
nm in — 








e or handles can be removed 


i 7 & 
Sup- D t l t th f t e available in standard black 
| 8 0 n e ' S$ i 9 I finish or new, high-finish chrome 
, has DRAWING PADS 
loca- 


1 the walk out of your store! Everybody’s a prospect tp 
y | 





“a Yes, every person who enters your 
sing store could use an L.E.B. clip. The 
list at the right shows only a few COAT HANGER 
uses. There are scores of others. 





past 














“es 
— A Compact Unit a 
0u- 
As illustrated, the new display aa 
holds 3 individual cartons, each 
= containing one size, as follows: 
SUBDIVISION . 
GUIDES One gross No.2 %" wide 
Four dozen No.5 ¥6"’ wide a 
One dozen No. 10 2” wide a 
KIN 
on You, too, can increase your guide busi- Refills are available in these carton units. 
wa ness 100% to 200%! Usually all you suspivision For additional information including 
and have to do is ask your customer, (1) —- GUIDES prices and samples write to Cushman 
pes- how many cards or folders they have & Denison Mfg. Co., Department T, 
list (2) — how often these cards or folder: pony ; - = 153 West 23rd St., New York 11,N.Y, | WAtt HANGING 
2.8 ° abs, " = 
snes are referred to, (3) — and whether nt ager tabs; 
ound normal expansion has been considered? _ Pressboard and A CADO PRODUCT 
You will be surprised how many times bristol stock; All 
hn you will sell 40, 80 or 120 sub-divisior agp na 
; sets instead of the usual 25. Try it!  Gnteed on special sum Vinee 
You will be gratified with the results. orders. 
E. 
~8 
GUIDE SYSTEM & SUPPLY COMPANY 





BINDER CLIPS 





335 CANAL ST. NEW YORK 13, N. Y. 
1956 — _ —— sialaaieeeeeaaiaiaaeaaaaeaiaiaiaiiaiaiiiaail 

















IE Gar i) See ee oo 


New Building Announced 
By Reflector-Hardware 

Construction has started on Reflec- 
tor-Hardware Corporation’s new of- 
fice, factory and warehouse building 
in Melrose Park, II. 

The firm manufactures metal mer- 
chandising equipment and display fix- 
tures. The new building will have 
250,000 square feet of floor space. 


Diebold Operations 
On TV Program 

Manufacturing operations at Die- 
bold, Inc. will be a feature attraction 
on the television program “Operation 
Success.” 

The program, a weckly show de- 
voted to leading Amerian industries, 
reviews contributions of outstanding 
companies to progress. Diebold was 
chosen in presenting a review of the 
bank vault industry. 





We're Determined to Increase Your Profits 
As We Succeed, Watch Others Follow Our Lead 


ronesqeasemremmnnseneats 


| in Simple Arithmetic 


i Fisher 


be 
Ore 


6 7R6.2.. 


Retail Value—30 ¢49¢ = $14.70 


j in | Dealers Cost 
ee 2 Dozen © $3.60 per Doz. 7.20 





PROFIT 


51% or 
$7.50 


Order from Your WHOLESALER 











STEELGRIP 


STAINLESS 





Steelgrip clips are made from Stainless Steel giving great flexibility 
and long life. Steelgrips ore available for immediate delivery in two 
sizes, Regular and Junior. You will find our Stainless Steelgrip Clips ore 


jvst the clips needed for keeping letters and papers in order. Salesmen 
find them unsurpassed for organizing their brief cases. These clips can be 
put to many uses in every office, factory, home and avtomobile. Write 
for samples and prices. 


L. D. Van Valkenburg Co. 


HOLYOKE, MASS. 


Quality Est. 
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Deaths 

James T. Donnelly, proprietor of 
Donnelly’s stationery and book store, 
Norwalk, Conn., died June 7th after 

long illness. He was a past presi- 
dent of the Chamber of Commerce in 
Norwalk. 

Arthur F. Braunworth, vice presi- 
dent of Quinn and Boden Company, 
Caldwell, N. J. book manufacturers, 
died May 21st. He was 68 years old. 

Irving V. Cannon, 74, proprietor 
of the Cannon Stationery Store, Nia- 
gara Falls, N. Y., died May 27th. 

Roy D. Newton, 75, president of 
Newton, Inc., stationer, Ontario, Cal- 
ifornia, died May 21st. 

Albert E. Meffert, 79, president for 
many years of the old Meffert Office 
Equipment Company, Louisville, Ky., 
died May 16th. 

John M. Reynolds, 72, president of 
Papercrafts, Inc., Holyoke, Mass., 
school supply firm, died May 15th. 

Charles ]. Grant, Dobbs Ferry, N. 
Y., a leader in the development and 
marketing of stationery, died May 
26th. He was 66 years old. 

Mr. Grant started his career with 
Strathmore Paper Company and re- 
tired a year ago as an executive of 
Fraser Paper, Ltd. He was chief ad- 
ministrator of the fine paper division 
of the Office of Price Administration 
during World War II. 

Gilbert H. Bosse, 66, president of 
Imperial Desk Company and of Com- 
mercial Agency Inc., and chairman of 
the board of Thrift Inc., Evansville, 
Ind., died May 24th. 

He served on the executive commit- 
tee of the Wood Office Furniture In- 
stitute and helped organize the Evans- 
ville Furniture Manufacturers Assoc- 
iation. 

James A. Breeze, 55, salesman for 
the Skinner-Kennedy Company, St. 
Louis, Mo., died May 11th, follow- 
ing a long illness. 

Mrs. May Pryce Brooks, 81, for- 
mer operator of a youths’ bookshop 
in Hollywood, died May 22nd. 

Homer S. Jacquin, 62, president of 
Jacquin and Company, Peoria, IIL., 
died June 10th. 

He had been president of the firm 
14 years and was a member and past 
governor of the National Stationers 
and Office Equipment Association. 
Mr. Jacquin was also a past president 
and chapter member of the Peoria 
University Club. 
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Less work... 




















FORCE 
Model 200 


This versatile numbering 
machine has more uses 
than your customers ever 
dreamed of — means more 
sales, easier sales for you. 
Lever operated, it numbers 
in any desired sequence. 


Write for New Selector Catal 


WM. A. FORCE 





r 
og. : 
wr 


QI6 NICHOLS AVENUE, BROOKLYN 8,N.Y. 
SALES OFFICES: NEW YORK, CHICAGO, SAN FRANCISCO and CANADA 








SEND US YOUR 
NEWS 
The editors of MODERN STATIONER are always 
interested in all of the news about your company and 
your personnel. They urge you to adopt the policy 
followed by so many other stationers in forwarding 
them regular information about the activities of 
your company and its people. 
ADDRESS NEWS EDITOR 
MODERN STATIONER 





Duluth 2, Minn. 











405 E. Superior St. | 








Originators <a 
and Designers 
of Complete 
Line of 


Write for 
FREE Catalog 


REDI-RECORD PRODUCTS CO. jie ton. 


FINE ACCESSORIES FOR FINE DESKS fF 











for repeat profits 
don’t sell “just as good”! 


Today ... you don’t have to sell a “just as 
good” item. With Hano you always have the 
right form or system for the job, so... 


SELL HANO 


the complete line of 
forms and systems 


Your one-stop source for 
today’s demand for time-saving 
business systems is Hano.. . 
the complete line. Hano 
registers and forms, Snap-a- 
Part sets, Continuous and 

Tab forms fit all your 
customer’s needs. Top quality > 





production a/ways makes 
repeat orders for you 







Register 


a sure thing! Forms 


Refolders 
Hand or Electric 


Qupatet Sets 
For repeat profits sell 
Hano. Some deal- 
erships open in the 
South, Southwest 


and Midwest for es- 
tablished stationers. 





Continuous and 
Tab Forms 








MANIFOLD PRINTERS SINCE 1888 


Warehouse and Branch Plant 


MT. OLIVE, ILLINOIS 


General and Sales Offices: 


HOLYOKE, MASSACHUSETTS 
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Columbia Ribbon Names 
Three New Executives 
Three appointments have been an- 


nounced by the Columbia Ribbon and 
Carbon Manufac- 
turing Company. 

Michael J. O'- 
Brien, Jr., moves 
up to the position 
of order depart- 
ment manager. In 











Pei 


mgr 


= 
pe 


New Building. Construction is underway on a new general office, warehouse and 





B 


factory building to house the Bankers Box Company, manufacurers of record storage 





Oxfe 
Sale: 





his new capacity filing equipment. The firm is expected to move to its new quarters at 2607 N. Mon 
he will handle all 25th Avenue, Franklin Park, Ill., by November 1st. 
the details of pro- Con 
O’Brien cessing and expe- diting orders, including problems of Audograph Appoints Exp 
production, transportation, billing and William E. Johnston has been ap- A 
shipping. pointed vice president in charge of nour 
A. J. Lehmann has been named to engineering at Audograph, Inc, their 
a newly created position in the sales northern California distributors of A 
department. He will cover all product Gary Audograph dictating epuip- nout 
information correspondence, quota - ment. new 
tions, price lists, customer queries and Appointment Announced Ave 
adjustments. Stanton Joseph has been appointed plan 
George F. Bagnall has been ap- to represent the Stationers Specialty squé 
pointed Philadelphia branch manager. Corporation line of desk sets and addi 
Lelunean Bagnall He has been with the firm since 1948. accessories in New York. A 











La Salle tor QUALITY 


Traditional — Contemporary — Modern 
Office Accessories 


Brief Case 


U.S. Pot. No. D-175,389 









Nos. 272 to 277 212" deep — 
5-5/8" diameter at top screen 


Ash Trays—Floor Smokers 
Screen tops, closed snuffer 
types, glass liners. Walnut, 
Brass, Genuine Bronze, An- 
odized Aluminum, Chrome 
Plated and baked finishes 





Nos. 272—277 from $3.00 
list for Coiored Receptacles 
with Chrome Screen to 
$8.50 for Jewelers Bronze 
Companion Smokers’ from 


$9.00 to $20 00 list. 





Two styles-——two sizes Wai 
nut Trays. 6” Crystal ut 
Amber Glass Liners $4.00, 
8” $5.50 Ist. Walnut Floor 
Smokers from $18.00 to 
$24.00 list. Three smokers 
with Tapered Posts and 
Brass Ferrules—two- with 
Satin Brass Handles—heavi- 
ly weighted bases. 


Nos. 7A-11A Walnut 







STYLE #71 
Man-sized 16%2x12”. 


Exclusive design. Expertly made of 
Vinylite, welded seams, with our famous 
Flexi-Grip zipper — legal-size file folder in- 
serted. Asst’d brown, tan, black, navy, un- 
less specified. $9.00/doz. (wt. 6% Ibs.) 





4 wWelte § let tal STYLE #70 Same high quality, simpler 
Nos. 8A SRA Wetnat severing Aah Tonys, Smehoes rh design, sized 14x11”, letterhead size file 
and Costumers. fy i) folder inserted, brown, tan, black. $7.20- 

RY doz. (wt. 5 Ibs.) 


Tell us metal furniture line 
handied so we may recom- 
mend suitable finishes. 


LaSalle Products Company 


2216 North Clybourn, Chicago 14, Illinois 


Can be Imprinted 





‘4 Catalogue of 28 fast-selling specialties 
=| available. Call your jobber, or write: 


ANGLER’S PRODUCTS CO. 





Flushing 58 N. Y. 
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Oxford Filing Names 
Sales Representative 
A new sales 
representative in 
the Mountain 
States has been 
announced by the 
Oxford Filing 
Supply. He is 
Dan Koss. 
Koss will call 
Pr on dealers in Col- 
Koss orado, Idaho, 
Montana, Utah and Wyoming. 





Companies Announce 
Expansion Programs 

A number of firms have an- 
nounced expansions and additions to 
their manufacturing facilities. 

Aristocrat Leather Products an- 
nounced the completion of a second 
new factory at 780 Frelinghuysen 
Avenue, Newark, N. J. The new 
plant contains more than 70,000 
square feet of floor space to house 
additional equipment. 

A $425,000 expansion program for 


its York, Pa., facilities has been an- 
nounced by the Standard Registe 
Company. About $300,000 will go 
into construction of a 16,000 square 
foot addition to the front of its pre- 
sent plant and the remainder will be 
spent on new production equipment. 

Minnesota Mining and Manufac- 
turing Company has announced that 
a sharp increase in sales of ribbon 
products has resulted in a decision to 
enlarge the firm’s partially completed 
plant at Fairmont, Minn. The main 
part of the plant is expected to be 
finished by October 1st and the ad- 
dition should be completed about the 
end of the year. 


3 M Promotes 
Raymond Herzog 

The promotion of Raymond H. 
Herzog to general manager of the du- 
plicating products division has been 
announced by Minnesota Mining and 
Manufacturing Company. 

For the past three years Herzog has 
been project coordinator of the dupli- 
cating products division. 


Mrs. Stella Heitz 
Retires From Cory 

Mrs. Stella Heitz has retired from 
the Cory Corporation after more than 
20 years of service with the firm, it 
has been announced. 





Mrs. Stella Heitz, left, and E. C. Neuman 


During the past 16 years she has 
been a member of the company’s ac- 
counting staff. Upon departure from 
the firm, Mrs. Heitz was presented 
with a perpetual clock. The present- 


ation was made by E. C. Neuman. 













Carbon Papers 
and — 


Typewriter Ribbons 


The WRITE Way 
is the SURE Way to SALES 


WRITE Carbon Papers and Li tage 
Ribbons are long-standing favori 


“cheer up santa 


LA 
! 








es with 


you'll feel jolly - 



















office managers who want the best in 
office supplies for the best results from 
their staffs. They find that WRITE’s 
easy-to-handle carbon papers make more 
copies, cleaner carbons, and are 
economical to use. They know 
WRITE typewriter ribbons pro- 
duce clear, crisp, uniformly 
sharp letters—and last longer, 
too. 

Sell your customers on WRITE 
... and they will come back 
time after time for WRITE’s 
high-quality Typewriter Rib- 
bons and Carbon Paper. 


For Velume PROFITS--Feature WRITE 
Send for Samples and Discounts 
Today! 












PROMPT DELIVERIES 


WRITE 


INCORPORATED 


420 Lexington Ave., New York 17, NY. 
Factory: Bridgeport, Conn. 
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when you see box cards new Christ- 
J mas imprint album. It introduces 24 of 
the smartest 15¢ studio cards you've 
ever seen. 











| | why not send for their free brochures? 


box cards 
Los Angeles * New York 
949 no. fairfax ave., los angeles 46, calif. 


- a box card is a box card is a box card 
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UR RY UD 
LABEL HOLDERS 


for neater more attractive indexing 


On Ring Binders 





You'll enjoy their neat uniform appearance. 
They're durable and will last indefinitely. 


Your Choice of 
Kolor-Klip 


Red, blue, green and ivory— 
fabricated from plastic. 
Black — made of durable 
metal—smooth finish. 


3 Standard Sizes 


SO-1 for 1” Ring Books 
SO-1% for 1%” Ring Books 
SO-2 for 2” Ring Books 





Built-in storage space 
for label. 

Clips swivel for a per- 
fect fit. 


On Post 


Binders 


Fits any size post 
without slipping. 








They're made of Vinyl Plastic—will 
not warp or curl—will fit every type of 
open back binder. 


3 Standard Sizes 
PBS-'2" x 2%” PBM-1" x 22” 
PBL-2” x 22” 


Available from your Office Supply Dealer or for information write to 


Office Products Ine. 


9920 Freeland Ave. ¢ Detroit 27, Michigan 


West Coast Distributor: Arch K. Ansty Canadian Distributor 
171 2nd St., San Francisco 5 The Luckett Loose Leaf, Limited 
Toronto 2B, Ontario 


Territories available for Dealers and Distributors 

















NEW PRODUCTS . . continued from Page 14) 


“Sky-Scraper” Cards 

A new “Sky-Scraper’’, one of a series 
of extra tall cards, has been announced 
by Hand Print Cards, Inc., 133 West 
19th Street, New York City. 

The cards retail at 25 cents each. A 
brochure of this type of cards is avail- 
able from the firm. 








,, 
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New Holiday Line 
Two new items from the Whiting 
Paper Company, Holyoke, Mass., in the 
stationery line have been announced 
The Imperial Cabinet has a four quire 


assortment of letters, Baronials and 
notes. 

The Imperial Note papers come in 
three colors in an attractive box. Colors 
are white, blue and gray. All the notes 


are gold-edged. 


o. ieee 
pide * 


Se 





Photocopy Machine 

A complete line of photo- 
copy machines under the name 
“Copy-Craft” has been in- 
troduced by Copy-Craft, Inc. 
105 Chambers Street, New 
York City. 

The machines are made of 
sturdy plastic in a soft shade of green. There are two sizes in 
the combination unit with 9 or 14-inch throat, and threc 
in the two part units with flat printers for copying books. 





sizes 


Lapdesk 


The Thompson Manufacturing Com- 
pany, Axtell, Kan., has come out with 
a new Lapdesk. 

The small desk is made of tempered 
and is 14 x 11-inches. The 
nickel plated bracket can be adjusted 
at any desired angle. 


masonite 





Selector Panel 


electron air 


A new 
conditioning 
panel has been develop- 


= Ny ed for offices and small 

e department stores _ by 

. d x , the Minneapolis-Honey- 
i 

ras , well Regular Com- 

pany, Minneapolis §8, 


selector 


Po nes oad : H. 








Minn. 

Designed for installa- 
tion in the manager's office, it lets him control customer comfort 
from his own desk. Dials give control over the temperature in 
the store, permits raising or lowering the amount of outdoor air 
and provides for manual or automatic fan operation or fan shut- 
off. 
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New Cards By Box 


Box Cards, 949 N. Fair- 
fax, Los Angeles, has an- 
nounced new everyday and 
Christmas design: by artists 
Bill Box and Nellie Carol. 

Captiozs on the cards 
pictured read left to right: 
“Rock with me, baby;” 

‘ “Baby, look at you now;” 
Have yourself a merry little Christmas’ and “There is too a 
Santa Claus.” 


All-Rite Retractable 

All-Rite Pen,  Inc., 
Hackensack, N. J., ad- 
ded a new retractable ——a = n" 
ball pen to its line 

It has a Micrograp- 
hic point, new visible 

nk supply cartridge, Arco ink, advance styling and a wide 
range of two-tone and solid colors. This new ball pen is made 
to retail at 39 cents 


New Mail Box 


A_ hand-decorated mail box in four 
colors has been announced by Robert 
Emig Products, P. O. Box 251, Reading, 
Pa. 

The fancy mail boxes retail at $1.50 
each. 





Magicase 

Magicase, a case fot 
lriving glasses, has been 
introduced by Gray's Lim- 
ited, 247 S. Catalina Street, 
Los Angeles. 

The new case has mag- 
nets which hold it to the 
steel dash, steering post 
or windshield frame in the car. It is made of Mirlon vinyl and 
comes in fiesta red, wedgewood blue, sherwood green, taupe tan 
and cloud white. It is priced to retail at $1.50. 


pens 


Humourous Birthday Card 





A humourous birthday card 
teasing the “eternal youth’ 
has been designed by Hand 
Print Cards, Inc., 133 West 
19th Street, New York City. 

Screened in tones of purple 
and gold, the card is one of 
the “Guided Missile’ series 
and retails at 25 cents. 





Display Hook 

Seneca Novelty Company, Seneca Falls, N. Y., has released a 
new brass hanger hook for retailers to use in displaying Senco 
yardsticks. 

The hook, when secured to wall or counter, holds a dozen 
yardsticks. When it is desired to display them horizontally, two 
hooks are used. 
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PERFECTLY 


for today’s 
economy. 

THE FINEST 
MARKING DEVICES 
MADE ANYWHERE! 


Insist on the Best 


wy 
ROW 
LME!’ 


Balanced in 


@ EXTRA QUALITY 
@® ECONOMY 

@ EFFICIENCY 

@ FASTER DELIVERY 


Write for 
literature 

on our 
complete 
“CROWN” 


line! 


R. A. STEWART AND CO., INC. 


8O Duane Street + New York 7, New York 











with REAL 
MAGIC SLATE 


ORDER NO. 25X DISPLAY 

ONE DOZEN-ASSORTED 

SLATE & STYLUS IN EACH 

TOP AUTHORS, ILLUSTRATORS 
BRIGHT COLORS. 8 TITLESIN DZ. 
12 DOZ. IN SHPG. CTN. 28 LBS 


Strathmore *4"°"* 


ASK YOUR JOBBER 








RECOMMEND 
BEACH’S 
“Common Sense” 
EXPENSE BOOKS 


BEACH PUBLISHING CO. 


7338 Woodward Ave., Detroit, Mich. 





TICKET PUNCHES 


FOR EVERY PURPOSE 
Notching - Punching - Counting 


The Hogéson & Pettis Mig, Co. 


141T Brewery St., New Haven, Conn. 





ONLY 


$9930 


counter CASH DRAWE 


6 coin tills, 5currency compartments. 
Warning bell and disc tumbler lock. 
Made of Indiana hardwoods. Smooth 
lacquer interior. Natural lacquer 
or office arey exterior (specify). § 
Size 18%" W x 14%" D x 44" High. 
High Quality, Precision-Built. 
Standard Dealer  |)iscount. 
Order or write todav! Mfgrs. Cash 
INDIANA CASH DRAWERCO. Drawers for 
P.O. Box 236N, Shelbyville,ind. over 34 years 






-/ 











ED o's ks ks be CARTON OPENERS 
ree STRING CUTTERS 
Write for literature and latest prices 
MODERN SPECIALTIES CO. 
4301 W. Ogden Ave., Dept. MS 
Chicago 23, Ill. 
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the Stationers — 
...-GALENDAR 


The dates listed here may be of interest because they are a reminder of a specific 
event or because they suggest promotional tie-ins for stationers for sales, store events 


or window displays for the period covered. 


August 19 — National Aviation Day. 

Aug. 19-22 — Western Merchandise Ex- 
hibitors Show, Seattle, New Washington 
and Olympic Hotels 

Aug. 19-24 — New York Gift Show, 
Hotel New Yorker and N. Y. Trade 
Show Bldg. 


Aug. 26-28 Western Merchandise Ex 
hibitors Show, Spokane, Davenport 
Hotel. 

September 1-30 — Sons and Daughters 
Month. 

September 2 — Labor Sunday. 


September 2-6 Allied Gift and Jewelry 
Show, Hotel Adolphus, Dallas 

September 2-9 — National Child Safety 
Week. 

September 3 — Labor Day. 

September 6 — Rosh Hashana (Jewish 
New Year). 

September 9-13 — Boston Gift Show, 
Hotel Statler. 

September 10-13 Superama™” Nation 
al Super Market Non-Food Exhibit, 
New York Coliseum, New York City. 

September 15 — Yom Kippur (Jewish 
Day of Atonement). 

September 16-19 Denver Gift and 
Jewelry Show, Hotel Albany, Denver. 

September 22 — Kids’ Day. 

September 23 — Gold Star 
Day. 

September 23-26 — Philadelphia Gift 
Show, Hotel Benjamin Franklin. 

September 23-29 — National Dog 
Week. 

September 23-30 — Christian Education 
Week. 

Sept. 29-Oct. 3 — National Stationery & 
Office Equipment Association Annual 


Mothers 


Convention, Conrad Hilton Hotel, 
Chicago. 

Oct. 4-6 Canadian Office Machine 
Dealers Association Convention and 


Exhibit, Prince Edward Hotel, Windsor, 
Ont. 


Oct. 7-13 — Fire Prevention Week. 

Oct. 7-13 — National Letter Writing 
Week. 

Oct. 9-11 — Cincinnati Office & Business 


Equipment Show, Hotel Sheraton-Gibson, 
Cincinnati. 

Oct. 12 — Columbus Day. 

Oct. 14 — Men and Missions Sunday. 

Oct. 14 — National Grandparents and 
Grandmothers Day, Senior Citizens Sun 
day. 

Oct. 14 — Temperance Sunday. 

Oct. 15 — Poetry Day. 


Oct. 15-19 National Business Show, 
New York Coliseum, New York City 


Oct. 15-21 National Bible Week. 
Oct. 21-27 Pass the Laugh Week 
Oct. 21-28 — United Nations Week 
Oct. 24 — United Nations Day. 

Oct. 26-Nov. 26 Jewish Book Month 
Oct. 27 Navy Day. 


Oct. 28-Nov. 4 
Youth Week 
Oct. 28-Nov. 4 


National Catholic 


Reformation Week 


Oct. 31 Hallowe'en. 

Nov. 1 — National Authors’ Day. 

November 1-30 Religion in American 
Lite Month 


November 2 
November 4 
Sunday 
November 6 


World Community Day 


Freedom of the Press 


- Election Day 

November 10 i-H Achievement Day 

November 11 Veteran's Day (Former- 
ly Armistice Day) 

November 11-17 
Week 

November 11-17 Optimist Week 

November 15-December 31 
mas Seal Sale. 

November 18-24 
Book Week. 

November 18-24 
America Week. 

November 22 — Thanksgiving Day 

November 22-December 25 — World- 
wide Bible Reading. 

November 29 — Channukah, Religious 
(Jewish). Feast of Lights. 


American Education 


Christ- 


Children’s National 


National Latin 





40 Years Service. A 40-year pin was 
fastened to the lapel of Charles Donnell, 
(left), of the Mosler Safe Company by 
Edwin H. Mosler Jr., right, president of 
the firm. Donnell is manager of the bank 
division of the firm’s Chicago office. 
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BAGS — BAGS — “n” —- BAGS 
MEANING, OF CoURSE—*—-SCHOOL BAGS 


— AND BEAUTIFUL ONES, TOO — 
PLAIDS seem to dominate the present season's pattern. 


BOOKS — BOOKS — “n’” — BOOKS 
MEANING, oF coursE—*—COMPOSITION BOOKS 


OF ALL KINDS - SEWED AND WIRE BOUND 
MEMORANDUM BOOKS 
TABLETS —— PADDED AND WIRE STITCHED 














specific (A Big Variety of These) 
a CRAYONS ALL KINDS 
STUDENT'S PAINTS & BRUSHES 
$ Show, PENCIL SETS IN SPLENDID VARIETY 
deg RULERS OF ALL KINDS 
ag PROTRACTORS IN GREAT VARIETY 
y WEB BOOK STRAP 
ita TUXEDO RING BINDERS IN GREAT VARIETY 
Month REDES BLACKBOARD ERASERS 
CHALKS * ALL KINDS 
Catholic TYPEWRITER In case our salesman has not called to see you, won't you come 
—" os ie in and look the lines over? We think we can make your visit 
ii quite interesting. 
: sefghpraieas Buy from Your Wholesales 
merican 
A. L. SALOMON & CO.,, Inc. 

ity Day Wholesale Stationers 
Press ALUMINOID PENS 

257 FOURTH AVE. NEW YORK 10, N. Y. 
nt Day 








Former- ens eee rated 


‘“ | | BACK-TO-SCHOOL! 
aa COLLEGE! CHRISTMAS! 


These attractive Desk Accessories 
are perfect for Home 

or Office, to fill your Gift and 
Back-to-School needs. All items 











Jational 


Latin 
individually boxed. Write 
for brochures and additional 


ly. 
price information. 


W orld- 








‘ligious 


Style 501. Lamp Caddy. 
Gleaming brass __ finish; 
fiberglass shades in black, 
white, pink, char., red and 
turquoise. 1 Doz. Min. 
Order. Retail $4.98. 





“THRU clear plastic rulers an 
Style 301. Paper Wt. and « . U : pia ¢ rulers and 
Pen Holder. White or drawing devices give you a com- 
Biack Pens. Acetate ; 

Boxed. 4 Doz. Min. Order. plete line to feature for back-to- 
Retail $1.00. 7 7 . 
school. Their high quality and mul- 


tiple utility have won world wide 





renown. They’re priced for profits— 
Style 10]W. Two matching 


Pens. Take any Standard designed for eye appeal— 


Refill. 3 Dosen Minimum a real “Golden Rule” line. 
Order. Retail $1.98. 





Y: Send for Catalog. 


ay by Immediate Delivery a tis —  — 
cm | | WIRE-FIT MANUFACTURING CORP. || MMMM LAN NZZ7ZaZz77Z7g 


206 East 128th Street, New York 35, N. Y. HARTFORD, CONN. U.S A. 
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ESPECIALLY FOR CHRISTMAS . 
(Continued from page 27) 

ages. Special clip-on display pieces featur- 

ing the sharpener as a gift for the business 

man are available upon request. 


La Salle Products Company, Chicago, 


announced the No. 330 ash tray that is said 
to be absolutely trouble free. The snuffer 
type tray ranges from $7 for decorator col- 
ors to $8 for chrome and $11 for jewelers 
bronze 





Montag Bros., Inc., announced this foil 
box containing hand deckled gold edged 
paper and envelopes. The box can be 
used for Hankies ‘n Things. 


E. S$. Lowe Company, New York City, 
plans to advertise three of its relatively new 
products on a national basis. The program 
includes television, radio announcements, 
stories in syndicated newspaper columns and 
photographs of celebrities playing these 
games. The games to be featured are Yaht- 


zee, Chess Tutor and Game-World 


Milton Bradley Company, 
Mass., will 
Christmas selling 


Springfield, 
games for 
Look and Learn Lotto” 
is slanted to help the 6-8 year contingent 
increase reading ability and 


feature four 


“Geography 


Lotto” was designed for the 9-11 year age 
group. The other games are “Captain Kan 
garoo” and “Rack-O 


Montag Bros., Inc., Atlanta, Ga., has gift 
stationery that will be nationally advertised 
in consumer magazines for Christmas git 
buying and counter cards are available to 
retailers that tie in with the ads. Also re 
leased were three gift boxes of stationery 
One is a color-screen foil box containing 
hand deckled gold edged paper and envel- 
opes. The box can be used for Hankies ‘n 
Things. A second is gilt-edged paper pack 
aged in gold or silver portfolio. The envel 
ope linings are decorated in two-color car 
riage design. King’s Men features white 
parchment monarch sheets with hand deck- 
led edges 





‘Look and Learn Lotto” and “Geography 
Lotto’’ are two games featured by Mil- 
ton Bradley Company for the Christmas 
selling season. 


Moviette, Inc., New York City,will in- 
clude holiday display material with all ho- 
liday shipments of its ""D” light and Book 
N Bed clip-on light. The brass and copper 
D” clip-on light sells for $2.95 and is 
gift boxed in leatherette and gold foil. 


National Blank Book Compony, Hol- 
yoke, Mass., announced a new Christmas 
list in red plastic, imitation leather, and a 
loose leaf with an index in red or green; 
a genuine cowhide address book in assorted 
colors, in sizes 41. x 34% or 6 x 4% 
inches; and a Dura-Vue photograph albun 
in red, green, brown, pink or ivory leather 












Please send me the FREE catalog(s) checked here: 
Commercial Line 
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Improve your profits 
and service with these 


Regency Features: 


© A big 50% discount 


} 
| 
® Orders shipped postpaid 
in 1 to 2 days 


® Heliograving—the finest 
raised lettering 


Send for your FREE catalogs today 


REGENCY THERMOGRAPHERS, 28 West 23rd Street, New York 10, N.Y. “iS 


Flower Wedding Line 
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Title. 





Address 








dial-pencil 


Where you need it...When you need it ! 


Clips securely to any rectangular base phone or phone cover in seconds. 
Paper and pencil always handy . . . no frantic search when a message 
must be taken. Indispensable for home or office. Smartly styled, too, 
with polished brass finish top, glossy black lacquer base and protective 
felt underpad. Holds standard 4” x 6” filler pads. 


@ PRODUCTS 


Division of KETCHAM & McDOUGALL, INC., Roseland, N. J. 


— Send for catalog describing complete PAT line 
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Stomp Keeper « Tape Keeper « Reel Riter Ball Point Pen « Pin-On Pencil 





City 


State. 





Company Nome___ 
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PLAY IT SMART... 








































Smart buyers know there is no substitute for 
or more than 20) vears Kem Pure 
Plastic Plaving Cards have given lasting satis 
faction to dis« riminating card | lavers 
‘hristmas 
Che big card playing season is at hand and the 
big vitl buying season is just around the corner 
; This is the time to review vour stock control 
r Our newest design, “ae aE f 
J Pin . “ records e cards are a restive si and 
yo will in ; Forest Fawn’, has ee" 
h all ho- i . Me “ee universal appeal. wide selection means greater sales 
nd Book Backgrounds of blue le d cote 
d copper and red. In Bridge, Double deck—retail $7.50 
) and is Canasta, Bolivia and 
foil. Samba. 
Hol- NIVZ/ 
Siete Special Note: Hyswt 
t, ands Our new “Florentine”, in- 
ep troduced at the New York 
a Stationery Show, was re- 
assorted ceived with more enthusi- 
x 4%; asm than any new design — 
h albun we have presented in sev 
i esented in sev- 
- leather eral years. (Bridge and KEM PLASTIC PLAYING CARDS Inc. 
é ’ 


Pinochle ) 595 Madison Avenue _—New York 22, N. Y. 
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| IN POCKET 
| DICTIONARIES 

















NEW 
VEST-POCKET 


DICTIONARY 


Words 
Fast pick-up sales! | — 






























, » 
; PAPER PUNCH | *% * °% simulated ent 
leather. Large type— ENON cots OI 
~ ee ’ ONS. SAPUTLE 
L Simplest, surest paper punch made. Punches all full definitions. 100’s ee Rod 
oe? #0) 
3 holes for 3-ring binder sheets at a single squeeze. of illus. and it’s a wae 
D [ No adjustments to make, no gauges to set, no Webster! 95¢ 
' places to mark. Just insert sheets and squeeze! Genuine leather ; 
* Accurate and trouble-free. Weighs less than 16 thumb-indexed, $2.50 
ounces; fits brief case or desk drawer. $4.00 list. 
0, 
/e Order from your Wholesaler m 
MODEL 3... Punches 3 holes For the home, office, or personal use. Ask your jobber. 
14" dia., spaced 414" on centers, 
1%" from back binding edge — 
standard spacing 11"x 814" sheets. ae 
. | 
NEW ENGLAND PAPER PUNCH CO. PAPER PUNCH 
NATICK, MASSACHUSETTS al 
WESTERN REPRESENTATIVE-HARRY HENKEL ASSOCIATES 
Western Merchandise Mart, 1355 Market St., San Francisco : , , 
1956 atl 1010 W. Washington Blvd., Chicago 7, Illinois 























NEW! 
Ready -Rack 


Takes almostno space 
SELLS OUT FAST! 


JUST 
LIFT 


29 c —_ i 





ORDER NO. 291R, 3 CISNEY MAGIC 
SLATE GAMES, 3'4x5\4. 24 BAGS ON 
COMPACT COUNTER RACK IN CARTON. 

6 TO CASE OF 20 LBS. 


ASK YOUR JOBBER 
Strathmore Co. 
Aurora, Ill. 
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Fine Leather Desk Sets 
Pads and Accessories 


NEW CATALOGUE 


Stationers Specialty Corporation 
19 W. 21st St. New York 10, N. Y. 














W Business NOW Quick Results 


Write for samples, details. You accept 
orders. We do everything else under your 
name. Excellent profits. 


Ky. Forms as revised May °56 available 


APEX BUSINESS SYSTEMS 


Dept. MS, 540 Pearl St., N.Y. 7 BE 3-7133 














The photo album holds up to 144 photos 
and there is room for expansion with refill 
pages. 


Nu-Art Engraving Company, Chicago, 
has announced that four new albums for 
personalized Christmas card selling are 
now available. The 1956 lines, DeLuxe, 
Contempora, Etchcraft and Nativity- Art in- 
clude more than 175 Christmas cards. The 
albums present a complete assortment of sub- 
jects, sizes and price ranges. 


Rand McNally & Company, Chicago, 
will feature new models of world globes 
during the Christmas selling season. Two 
new 16-inch floor model globes and a 
new 12-inch table model will be included 
in the new line. Also displayed will be the 
new Centennial map of the United States 


Russell Playing Card Company, New 
York City, are featuring deluxe bridge 
Twindex cards with a “Cherub” design. Co- 
ordinating items of this design such as 
bridge table covers, score pads, tallies and 
cocktail napkins are available from other 
manufacturers. 


The Schwab Safe Company, Lafayette, 
Ind., has introduced a wall safe and fire- 
proof home safe that comes in four models 
The wall safe has fins that may be adjusted 
for any wall depth 


Scripto, Inc., Atlanta, Ga., released a 
new group of Christmas display aids and 
merchandisers. A three-dimensional Christ- 
mas metchandiser display has a large assort- 
ment consisting of eight matched twins 
ball pen and pencil sets; four matched sets 
including ‘“‘liquid lead” pencils and ball 
pens; four prestige ball pens in gift boxes; 
and six $1 “‘liquid lead’’ pencils on indivi- 
dual cards. The merchandiser is colored in 
turquoise and fir tree green. 


Stuart Hall Company, Kansas City, Mo., 
introduced two new Christmas assortments 
of boxed stationery. The deluxe holiday as- 
sortment No. 5650 includes 13 items in 25 








The Eagle Pencil Company will promote 
these Magicolor pigment pencils that will 
spread and blend with a wet brush. 





wi 


This multi-vision photo album that comes 
in eight colors has been introduced by 
W. C. Horn, Bro. & Company. 


different patterns in a variety of colors and 
styles. A display kit is free with each assort- 
ment. Also announced was the holiday gift 
assortment No. 5620 that includes eight 
items in 14 different designs. Broadsides on 
the two assortments are available from the 
firm 


Tuttle Press Company, Appleton, Wis., 
introduced a line of holiday gift wraps for 
retailers. For storewide use, Tuttle offers a 
wide variety of holiday design-printed pa- 
pers in counter rolls, notion and_ bottle 
bags and ream packaged flat sheets. For re- 
sale, the line includes 62 holiday decorated 
papers in two-sheet packets, boxed assort- 
ment, jumbo sheet folds and cutter box 
rolls. Rounding out the line are matched 
table ensembles of luncheon and _ beverage 
napkins, table covers, plates and cups. 


The P. F. Volland Company, Joliet, Ill., 
is showing its 1956 Christmas boxed assort- 
ments to dealers throughout the country 
The extra slim cards are printed on a high 
grade heavy paper stock and retail at 79 
cents a box. 


White and Wyckoff Manufacturing 
Company, Holyoke, Mass., is offering 
four new boxes of stationery for the Christ- 
mas season. Ricksha in white, pink and 
green sells for $1.50 a box. Gilded Cage 
comes in white, white and champagne and 
white and green; African Violets comes in 
blue, pink and white; and Pearl Glow 
comes in a range of styles from $1 to $5 
Besides stationery, the firm has a new line 
of Christmas greeting cards in popular as- 
sortments. 





gear 


Among many new stationery items to 
be released by White and Wyckoff is 
this box of African Violet stationery. It 
comes in white, blue and pink and 
retails at $2. 
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something really 


NEW and DIFFERENT 


in the field of notes 





These designs are based on manuscript decofations 

of the middle ages, superbly reproduced in bright colors 
and gold, on Strathmore Fairfield stock, One dollar 

retail per box, minimum order one dozen boxes (may be 
assorted). Customer acceptance has been exceptionally 
good; these notes are a tasteful and inexpensive gift 

item, especially suitable for Christmas — personal gift 

or grab-bag. Religious series: Ten notes per box, all 
different quotations from the King James and Douay Bible. 
Everyday notes: Ten notes per box, five different designs. 


SILVER ROSE GUILD 
P.O. Box 136, New Rochelle, N.Y. 














Tops in Tallies 


and 


Card Playing Accessories 


Our Fall line features many new designs in Bridge 
Tallies—Studio type Seasonal and General. Several 
new Goren Bridge Aids—New Playing Card designs— 
New Card Table Covers—New Steel Die Engraved 
Notes—New Magnetic Score Keeper and Memo Pad 
—plus our already proven fast selling line of Score- 


pads and Rulebooks. 


Feature the now larger than ever HEINES-Bruelheide 


line of Card Playing Accessories in your store. 


The HEINES-Bruelheide be shown at all 


leading Gift Shows this Fall. Our Salesmen will be 


line will 


happy to call on you in person. Service and prompt 
delivery is our specialty. Order now and be ready for 


the best Fall season ever. 


HEINES - Bruciheide Publishing Co. Inc. 


123 North Third Street Minneapolis 1, Minnesota 



















































1 Paper Clip. 
run all the 

that they 
which the clip is attached. 
erably increased. The 
square head and V shaped loops reduce the tendency 


to pick up loose 


NOESTING PIN TICKET CO. INC. 
“Millions Daily” 


BRANCH FACTORY: 
1815 WEST 74th STREET 
CHICAGO 36, ILL. 


MAIN OFFICE AND FACTORY: 
728 E. 136th STREET 
NEW YORK 54, N. Y. 





an announcement of special interest 


Paper Art’s NEW 
Fall and Christmas Line 
is Ready NOW! 


The most complete, most beautiful fall and winter-holiday line 
we've ever shown! 
Featuring 

Holiday Holly—our NEW Christmas ensemble with eight match- 
ing pieces! 

Plus these special items: 
A new Thanksgiving design, New Boxed Gift Napkins, Christmas 
tray and snack plates, a Special Christmas Cup! 
View the complete line in our new 
Happy Holiday Catalog Supplement. 


Just use the handy order blank below, 
and send for YOUR copy today. 





3500 North Arlington Avenue, Indianapolis 18, Indiana 
@ Please send us your 1956 Catalog supplement, and order blank, 
and your 1956 Catalog. 


aT RELA A ANE DT RT eT nr 


Address 





DR. LAPP 

(Continued from page 27) 
the applicant’s health. A man or wo- 
man prone to illnesses may be excep- 
tional when they work, but be sick so 
often they become costly investments. 


Practice Sales 

Sixth, consider using practice sales 
or a trial period of employment as a 
selection step. Some experts consider 
this method outstanding. In the case 
of a salesman, he is required to sell 
you or to sell to some friendly client. 
This procedure has much merit as 
the applicant may be better judged un- 
der circumstances which are similar to 
those he will perform in if hired. 


Tests 
Seventh, use available tests. They 
can disclose—or at least indicate— 
certain strong and weak points about 
a man or woman which can not be 


detected in any other way. Clerical ap- 
titude tests are available. Tests which 
are most commonly used in the selec- 
tion of salesmen are the Otis Intelli- 
gence Tests, Bernreuter or Burtt Per- 
sonality Test, Moss or Washburne So- 
cial Intelligence Test, and the Kuder 
or Strong Vocational Interest Test. 
An effective way to judge any test as 
to whether it might be reliable is to 
give the test to your present salesmen 
and find out if the results of such 
tests correlate with their performan- 
ces. 

Step No, 4: Make a summary pro- 
file of the applicant. This summary 
profile should then be compared with 
the characteristics desired before a fi- 
nal determination is made. 

These are basic steps in arriving at 
improved personnel selection. Follow 
them, and then check the results in 
your improved efficiency and reduced 
turnover. You'll be pleased. 











CLASSIFIED ADVERTISEMENTS 


Deadline for classified advertisements is the fifteenth of the month preced- 
ing the month in which the magazine is issued. RATES: 12c a word. Minimum 
Order: $3.00. Names and address are to be included in the count. Initials or 
sets of figures are to be counted as one word. 











HELP WANTED 





Brand New Desk Lamp for department 
stores, seeking hot - back to school - 
promotional number. Rand Products Com- 
pany, Little Ferry, N. J. 8-56 





An established and reliable manufacturer 
of a complete price line of foam rubber 
office chair cushions desires experienced, 
aggresive salesmen. Manufacturer does 


EXTRA INCOME for salesmen in two 
territories. The first is Michigan, Indiana, 
Ohio. The second is North and South 
Carolina, Georgia, Florida. Established 
accounts. Stationery and Gift Novelties, 
Imported Specialties, and unusual Small 
Leather Goods—line unique in variety, 
freshened frequently with new imports. 
Two hundred of our small articles, 
weighing approximately twenty-five 
pounds, fit into sample case. Our line 
will help sell your other lines to gift 
shops, stationers, and department stores. 
Monthly commissions paid promptly. Write 
in confidence full details: experience, 





not object to other non conflicting lines. lines, and territory covered. Box §87, 
Straight commission basis. Box 84, Modern Stationer, 405 East Superior 
Modern Stationer, 405 East Superior Street, Duluth 2, Minnesota 8-56 
Street, Duluth 2, Minnesota. 9-56 

STATIONERY POSITION WANTED 


Manufacturer of promotional Stationery 
items in leatherette desk accessories and 
large line of steel home & office items 
is seeking representatives nationwide. 
Backed by N. Y. showroom and fully 
protected territories. Mention lines now 
carried, length of experience and ter- 
ritories in first letter, strictly confidenti- 
al. Liberal Commission. Box 88, Modern 
Stationer, 405 East Superior Street, 
Duluth 2, Minnesota. 8-56 





SALESMEN: year round side-line selling 
Christmas card Close-outs, Birthday, Get- 
Well, etc. Williams Paper, 19 Hudson St., 
New York 13, N. Y. tf 





MANUFACTURER'S REPRESENTATIVE 
wanted to represent nationally sold pat- 
ented zipper ring binders, portfolios, and 
brief bags. Exclusive territories avail- 
able. Commission. Give details. Reuben 
Co., Box 31, 555 W. Jackson Blvd., Chi- 
cago 6, Ill. t-f 





DEALERS WANTED—Rubber Stamps— 
24 hour service, request catalog and 
info. Universal Rubber Stamp Co. 4718- 
18th Avenue, Brooklyn 4, N. Y. 10-56 
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Manufacturers Representative calling on 
Stationery Departments in Southern Cali- 
fornia seeks additional Stationery lines. 
Box 89, Modern Stationer, 405 East 
Superior Street, Duluth 2, Minnesota 8-56 





Department Store, Stationery and No- 
tions Buyer, & years experience, B.S. 
Degree, wants 3 or 4 stable stationery 
lines to represent out of Omaha, Neb- 
raska. Box 90, Modern Stationer, 405 
East Superior Street, Duluth 2, Min- 
nesota. 8-56 





Experienced salesman covering metro- 
politan New York and northern New Jer- 
sey for 15 years calling on dep’t stores, 
stationery, gift and drug stores, is avail- 
able for strong line. Box 91, Modern Sta- 
tioner, 405 East Superior Street, Duluth 
2, Minnesota. 8-56 





Experienced Salesman with 300 active 
accounts in New York City area, desires 
Fine Boxed Stationery Line for Depart- 
ment Store, Stationers, and Gift Shops. 
Box 92, Modern Stationer, 405 East Super- 
ior Street, Duluth 2, Minnesota. 8-56 
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» | Dictionary 
: Value Ever 
= |Offered 

| ATSO LOW 

















ab 
41 
3 A PRICE 
53 
48 
41 
48 
51 j 
50 i 
4 f 
i 
36 MORE THAN 
34 100,000 
34 
33 /E | 
over 
"a8 / VOCABULARY 
48 J 
$1 / — ENTRIES 
53 WITH THUMB INDEX / 20,000 MORE THAN 
13 ANY DICTIONARY 
9 $3.75 An EXTRA cash profit of $3 for you on every five copies you buy NEAR THE PRICE 
46 of this matchless dictionary — $60 extra profit on a hundred copies 
53 — $600 extra profit on a thousand! It’s the big back-to-school money- Definitions that are full 
- maker of 1956, a great new dictionary, with a great name, at an and — ‘ , 
50 irresistibly low price. pr ye cn ly ponte 
2 wil. 5 SESE eaaaaiaaae 25% MORE DEFINITIONS FOR THE SAME PRICE pete agen ite ete 
§ By a masterwork of compression the distinguished editors of the <a 
49 i YOUR BEST & famous Webster’s New World Dictionary of the American Language, se. ton Say 
E. { é & COLLEGE EDITION, approved and used by more than 800 colleges and in this price range). 
a universities, have produced a CONCISE EDITION containing every- Technical terms up-to-date 
30 i a . 
52 i & thing needed for everyday use. Get your order in now while the in all fields of science. 
special free offer lasts. Biographical and Geo- 
graphical Entries, Foreign 


Expressions, Abbreviations 
WEBSTER’S NEW WORLD DICTIONARY se ==8 oars" 
OF THE AMERICAN LANGUAGE Idiomatic expressions and 


31 
42 . MAKER slang included. 


' o£, CONCISE EDITION ~~: 


ver : 
45 Sturdy Oxford cloth bind- 
ing. 


THE WORLD PUBLISHING COMPANY . Cleveland 2, Ohio 
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0 N LYN ES Ss “When a product has features no other product has, that’s “Onlyness! 


And “Onlyness” is a byword at Mittag & Volger. Nothing is taken for granted, nothing is so god 
it can’t be improved. Thus, constant laboratory and market research is the M & V formula f@ 
creating “Onlyness.” 


Take NuKote pencil carbon.* Here’s the first—and only—pencil carbon that delivers strong, no-smudg 
impressions with the merest whisper of pencil pressure. (Skeptical? Try it and see.) 


Sell your customers with a demonstration of these “Onlyness” features (non-slip, no tackiness, brilliat 
color, and more than twice the life). Test it and see for yourself! Cavailable in boxes, reams and register 


Convenient coupon for a sample, FREE with our compliments. 
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